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TEAM NAMIBIA CALLS FOR DECISIVE ACTION
TO TACKLE CORRUPTION
Team Namibia, the mobilisation force, in support of and in the
interest of Namibian businesses, is acutely aware of the current
developments in Namibia, and calls for decisive action.
A recessionary environment, corruption scandals, acute election
fever, followed by post-election uncertainty, have a direct impact on
business. In an uncertain evironment, businesses find it hard to
thrive, or indeed to survive. Not only are small businesses affected
but also the larger corporations, and all those dependent on a
successful business community.
Team Namibia calls for decisive action to be taken by the Namibian
government with regard to tackling corruption. It not only
undermines the efforts to secure sustainable economic development,
but it is counterproductive to national efforts of poverty eradication
and achieving a more equal society, and prosperity for all.
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Even though all citizen are affected, the poor are bearing the brunt
even more. Stealing of national wealth and resources and
squandering of tax payers’ money, and therefore limited access to
effective services for Namibians, undermines every effort to maintain
and secure a peaceful and prosperous future for all.
In this regard, Team Namibia calls for the following:
Transparency in government must be secured at all times;
Decisions to be based on fairness and accountability;
Although the value of adhering to systems, processes and
institutions in a democratic society is clearly recognised, every
effort should be made by our leadership to ensure that legal
processes are sped up;
Investigations need to take place to determine if and where
systems have been manipulated by individuals, networks or
organisations for illicit gains.
The Anti-Corruption Commission must be effectively resourced
immediately to speed up all investigations, independently, also
in order to address the possible negative perceptions of our
government and our country, domestically and internationally,
to rebuild trust and instill confidence.
Pieter van Niekerk, chairperson of Team Namibia says: “We need to
ask ourselves, do we want to be a prosperous nation? High level of
uncertainty has a direct impact on consumer spending and business
investment. It is critical that immediate and concerted action is taken
to resolve some of these issues. We simply cannot just be bystanders
and observe the current developments, we have a responsibility to
our children to leave them a nation we can be proud of”.
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SPEND THIS SEASON THE Merry Christmas &
a Happy New
TRUE NAMIBIAN WAY
Year!

SPEND WISELY THIS HOLIDAY SEASON
SUPPORT LOCAL PRODUCERS AND SERVICE
PROVIDERS

from Team Namibia

It is that time of the year again! Summer,

“It is now the time when families also decide

swimming, eating, relaxing, and celebrating

on how to entertain themselves during

the season with family and friends. Many

the holidays. That would largely depend on

Namibians enjoy this period, but others

what type of vacation households can

cringe thinking about the financial pressure

afford. Engaging in local activities will of

that goes along with the holidays.

course support local tour operators
or other service provider offering a variety of

Normally,the summer holidays, combined

adventure activities.

For last minute Christmas stocking
fillers, there are Namibian-made
sweets, chocolate, and cookies, or
even some locally manufactured
cosmetic products and creams.
Local bakeries and dairies supply our

with the festive season celebrations and the
exchange of gifts, comes with increased

Although, chances are the more activities

spending.

families participate in, the more expensive
the holiday becomes. However, families can

However, irrespective of whether families are

still have an entertaining and affordable

travelling or if they are staying at home as a

vacation.

retailers with fresh bread,milk,
yoghurts, cream, and a variety of
traditional dairy products.
For the snack on the road, Namibia has
its locally produced Biltong, sweets,

more cost-effective holiday option, Team
Namibia encourages everyone to support

They can for example explore a new place

Namibian service providers and to buy local

in town through biking and hiking trails but

products.

keeping safety a priority, one can also invite
family and friends to a picnic in a park or

Any trip within the borders of Namibia

another outdoor spot that is suitable. If

supports domestic tourism service providers

everyone brings food, snacks, and drinks, it

and contributes to the growth of the local

will be inexpensive.

cookies, dried fruits and nuts
mixtures.
Namibians are also spoilt for choice
with locally manufacturedsoft drinks:
Code, Rietfontein, Vita Juice, Oasis etc.
To avoid being dehydrated, holiday

economy. Namibians are indeed supporting
local when staying in Namibia during their

Namibia is such a beautiful country, and

holidays. Although travelling abroad can be

many towns have well-known landmarks

exciting and can contribute to widening the

and popular tourist spots. One can consider

horizon, one is essentially “importing”

a one--day break-away and visit a local

tourism services, which negatively affects

lodge or another tourist attraction in the

Namibia’s trade balance.

area. This will break the daily routine
without breaking the bank.

makers can look out for the great
variety of Namibian bottled water.
Even for the Braai,there are Namibian
produced firelighters and charcoal,
briquettes and local wood.
Everything one needs for a typical

But how can Namibians worried about the
financial strain enjoy the vacation period

Despite efforts to save, generally, during the

without breaking the bank?

holidays, consumption of food and
beverages normally increases. Namibians

Namibians are keen on visiting friends and

are encouraged to buy local products.

family living in the North, at the coast or on

Namibians are advised to consciously read

farms. Accommodation and travel expenses

the product label to determine the

can increase a household budget and for

origin of the product.

Namibian Braai is also locally produced:
beef, chicken or lamb, great pasta,
veggies, bread for the toasts, flour
for the Pap, and of course Namibia’s
world renowned locally produced
beer.
There is even locally bottled wine,

those that have opted for staying at home,
can save on these costs.

Some tips:

Team Namibia encourages every Namibian
to replace imported products with Namibian

Alternatively, for last-minute promotional

goods when planning their holiday

deals, families can monitor local tourism or

spending,By buying local goods and

accommodation websites or can still opt for

services, Namibians help to make

staying at local campsites. Depending on the

communities a better place to live in.

schnapps, or liquor.
Great gifts are leather shoes,
handbags, clothing and a variety ofarts
and crafts.

duration of their intended trip, staying at a
bed and breakfast or self-catering unit might
also be a convenient option.
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IN THE NEWS
FINANCIAL MARKET CONSIDERED VITAL WEALTH GROWTH TOOL
The financial sector can be used as an

However, more quality assets need to be

The Ministry of Finance is yet to

enabler and catalyst for economic

devised as the country is rocked by capital

reintroduce the financial institutions

growth and wealth creation, says

outflow, which is estimated at an average

and markets bill to parliament for

finance minister Calle Schlettwein.

of 1,6% of gross domestic product.

consideration of the regulatory upgrade

He said this can be achieved through
its intermediation role and financing of
real sector investments locally.
Schlettwein made these remarks at the
Standard Bank Holding Namibia
pre-listing event held in Windhoek .
The minister said Standard Bank's
listing adds to domestic financial

“The outflow of such surplus savings come
at multi-faceted opportunity costs to
national economic development,” stressed
Schlettwein.

of the non-banking financial sector for
more robust risk-based supervision and
innovations in the sector.
Schlettwein thus applauded the blue

The country has adopted a financial sector
strategy and a financial sector charter as
policy tools with targets to elevate the role
of the financial sector in the economy.

bank on their listing, saying that it's an
act of good corporate citizenship, and
echoes the ethos of increased
localisation contemplated in the
Banking Institutions Act and the
financial sector charter commitments.

market deepening, local participation
and ownership, as well as inter-

The Banking Institutions Act has also been

generational distribution of wealth and

reviewed to strengthen risk-based

He added that the initial public offering

benefits across a wide socio-economic

supervision and bank resolution powers for

and listing is a testimony of the growth

spectrum.

effective oversight on prudential and

potential and investment opportunities

solvency requirements.

in the Namibian economy and financial
market.

He assured investors that the Namibian
financial market is stable and wellcapitalised with strong resilience to
withstand shocks.

“This would allow us to, among others,
better monitor and deal with the potential

(Source:https://www.namibian.com.na/8

risks of failing banks, like the case of the

5634/read/Financial-market-considered-

SME Bank,” he stated.

vital-wealth-growth-tool)

GOVERNMENT TO CONTROL DAIRY PRODUCT TRADE
The import and export of dairy products

milk and yogurt continue to benefit from

industry from competition between 2000

will soon be at government's discretion

large volumes and low prices due to the

and 2007 through the Infant Industry

as the local production dictates, a new

trade agreements in place.

Protection (IIP) scheme.

The ministry pointed out that competition

The decision was challenged by the

from the advanced economies in the dairy

importers and, in the process, a need to

The control of the import and export of

production sector effectively stalled and

revisit the existing laws surrounding

dairy products substitutes bill, as

stopped short the production of local

imports and exports emerged, as its

tabled by the ministry of agriculture,

cheese and butter, as a result of local

inability to provide the necessary shield

will repeal the outdated law that has

producers' inability to compete fairly with

to the dairy industry became

stood since 1986.

the large volume of imports of dairy

increasingly evident.This means that the

products.

proposed bill will be flexible, depending

law tabled in parliament in November
2019 shows.

In their argument, the agriculture

on market indicators and the needs of

ministry said the trade liberalisation

As a result, the ministry utilised the WTO

local dairy producers.

which emerged as a result of the

provisions that give special and

country being a signatory to the World

preferential treatment to developing

(Source:https://www.namibian.com.na/8

Trade Organization (WTO) and other

countries such as Namibia, employing

5087/read/Govt-to-control-dairy

trade agreements has led to the intense

measures to safeguard national interests

productstradefbclid=IwAR3LI1V5FUxE17

flooding of the Namibian market with

by increasing trading opportunities for

Qb4B4DbSpL5FK-

imported dairy products.

local manufacturers.

UXpuVLKJuEN6VqscBly99ztx-

Subsequently, this has given rise to stiff

The bill comes after the government's

competition for Namibian dairy

failed attempt to shield the dairy

MLWDWM)

producers, as imports of butter, cheese,
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NEW POULTRY IMPORT RESTRICTIONS
MEANT TO GROW LOCAL CAPACITY
The Minister of Industrialisation, Trade

Infant Industry Protection (IIP) to the

enforcement, as well as developing a

and SME Development Tjekero Tweya

poultry industry was to reduce the trade

poultry industry master plan.

confirmed he will soon introduce new

balance deficit, creating much needed

poultry product import restriction

employment and to diversify the economy.

The ministry of industrialisation, trade

measures aimed at supporting

At a micro economic level, however, the

and SME development, through a

domestic production, which in turn

fundamental aim was to ensure food

cabinet decision, instituted quantitative

will restrict the issuing of the import

security, affordability and access of poultry

restrictions on the importation of poultry

quotas.

products in Namibia.

products into Namibia from May 2013.

The goals of the new measures

Tweya further noted that a ministerial

for the importation of a maximum of 600

are to support the “Growth at Home”

committee was established to agree on the

tons of poultry products per month and

strategy that aims to upgrade,

standard operating procedures for the

was later increased to a maximum of 900

modernise and add value to raw

importation of poultry products, as well as

tons per month in November 2013 and

materials to ensure market access at

the monitoring of the new import

again increased to 1500 tons in May

home and abroad, and to create a

restriction measures.

2015.

Namibian industry to grow

The committee is made up of officials at

“This was an interim measure

exponentially and to achieve high

the trade ministry; Ministry of Finance

considered to allow the local industry to

levels of productivity.

[Customs & Excise]; Ministry of Agriculture,

penetrate the Namibian poultry

The restrictions initially made provision

conducive environment for the

Water and Forestry [Directorate Veterinary

consumer market and to protect the

Although no specific date was given for

Services]; Namibia Competition

Namibian poultry industry against

the implementation of the new

Commission, and Agricultural Trade Forum

foreign dumping and unfair trade,”

measures, they are expected to

and the Namibia Trade Forum.

Tweya explained.

The terms of reference of this committee is

(Source:https://neweralive.na/posts/new

to develop the rules of procedure,

-poultry-import-restrictions-meant-to-

During a media briefing, Tweya

monitoring prices [farm gate and retail],

grow-local-capacity)

explained that on a macro-economic

collecting statistics, identifying a

level, the goal of initially providing

champion to ensure unity of vision and

be enacted by no later than March next
year (2020)

TEAM NAMIBIA NEWSLETTER DECEMBER 2019

4

TEAM NAMIBIA NEWS LETTER DECEMBER 2019

TEAM NAMIBIA MEMBERS NEWS
PICK N PAY (PNP) NAMIBIA
REAFFIRMS COMMITMENT
TO A SAFER ENVIRONMENT
In support of its commitment to, and passion for
environmental sustainability, Pick n Pay (PnP)
Namibia – a subsidiary of the Ohlthaver & List
(O&L) Group – appointed and signed a contract
with BEE (Be Energy Efficient) Biofuel
Manufacturing to safely dispose of all its used
cooking oil (UCO).
Namport certificate handed over by Chairman of the Walvis Bay Port Users Association, Mr
Willie Prosser (R) to Namport’s Acting CEO, Mr Kavin Harry (L)

NAMPORT RECORDS A 19 PERCENT
INCREASE OF TEU'S SHIPPED IN THE
MONTH OF SEPTEMBER

“Reusing cooking oil is common practice, but it
can pose some serious health hazards. In
addition to having strange flavors and odors,
reused, rancid oil contains cancer-causing
properties to both humans and animals",– says
managing director of BEE Biofuel

The Namibian Ports Authority has in the

Mr Harry commented that 2019 has

month of September 2019 recorded a

been a year of tremendous growth for

commendable increase of 19 percent of

the port as " we witnessed the official

PnP Namibia marketing manager, Victoria

twenty-foot equivalent unit (TEU)'s

inauguration of the New Container

Moller: "PnP Namibia is very passionate about,

shipped and 33 percent of TEU's that

Terminal. This great investment

and committed to environmental sustainability,

landed at the Port of Walvis Bay, in

require us as an entity, with your
cooperation, to promote our port to

and this initiative speaks directly to the O&L

comparison to September 2018.This were
the remarks of Mr Kavin Harry, Namport's

overseas potential investors in order to

Acting Chief Exuctive Officer during the

ensure that Namibia, through the port,

Annual Port Users function held in
honour of the entity's clientele.
At the same function, awards were
conferred to various entities in different
categories such as the top 5 Revenue
based Clients, Top 3 based Clients and
Top 3 SME's for 2019 at the Port of
Walvis Bay.
Speaking at the glamorous event,

Manufacturing, Bruce Salt.

purpose of ‘Creating a future, Enhancing Life’.

becomes the port of choice".
As an entity, Namport is focused on
efficiency, not only through service
delivery, but also with its systems and
equipment and is in the process of
developing a green port policy as the
first step towards positioning the port
of Walvis Bay as a flagship port
providing sound stewardship and
management of the environment

Managing Director of BEE Biofuel Manufacturing, Bruce
Salt; PnP Marketing Manager, Victoria Moller, and PnP
Manager: Projects and Maintenance, Jost Pfafferott.

FNB EMBRACES AND CELEBRATES DOWN SYNDROME DAY
The third annual Down Syndrome Day

in a privileged position to support this

exceptional helpfulness, we all wish to see.

took place on the 27 October 2019 and

wonderful occasion but also enjoyed

“We have been a great supporter of DSAN for

FNB, through the FirstRand Namibia

being part of the day and meeting the

many years mainly because we believe in an

Foundation Trust, was part of the event,

wonderful people of the Down Syndrome

inclusive society.”

both as sponsor and supporter. FNB

Association and celebrating and

through the FirstRand Namibia

embracing those with Down Syndrome.

Foundation Trust sponsored the

Kahivere urged Namibians to accept and
include people with Down Syndrome and not

initiatives of the Down Syndrome

Kahivere added that FNB is a strong

to treat them differently. “Yes, they are

Association of Namibia (DSAN) with an

advocate of Community and Health

special, but at the same time they are whole

amount of N$150,000.

Development, and as such has partnered

and complete members of our society and as

with the Down Syndrome Association of

such should be given opportunities to

Revonia Kahivere, CSI manager of FNB

Namibia to bring about a society of

develop their skills and showcase their

Namibia said that the bank was not only

TEAM NAMIBIA NEWSLETTER JAN-JULY 2019
acceptance, mutual respect and
talents".
TEAM NAMIBIA NEWSLETTER DECEMBER 2019

5

TEAM NAMIBIA NEWS LETTER DECEMBER 2019

TEAM NAMIBIA MEMBERS NEWS
AFRICAN LEADERSHIP INSTITUTE GRADUATION CEREMONY

On 24 October 2019, more than 60 students

Dr.Chrisna von Gericke-Fourie,

At the same ceremony, Shiikwa Kathingo,

officially graduated and received their NQA

training and marketing director of ALI

area sales & service manager, FNB

accredited Certificate in Transformational

delivered the champion of change

Central North Cluster pledged the bank’s

Leadership from the African Leadership

address and said that the African

support; while at the same time

Leadership Institute has, since 2006,

Institute (“ALI”).

trained more than 2000 leaders from
government, business, education and

These students were from different

church. “At ALI we believe Namibia

organisations, including the MoHSS,

will be an example to Africa and

sponsored by FirstRand Namibia Foundation

Africa to the whole world. At ALI, we

Trust, Principals from the Ministry of

inspire and enable leaders to lead

Education, sponsored by Old Mutual,

powerful transformation – where they

students from Namibian conservancies,

are. We equip and develop leaders

sponsored by WWF and various individuals,

with soft hearts, tough minds, upright

sponsored by their employers or

characters and skillful hands to

themselves.

congratulating the successful certificate
recipients of the leadership development
course for health administrators. "We are
delighted to commit to the leadership
development of health administrators
across Namibia in partnership with the
Ministry of Health and Social Services
and the African Leadership Institute.”
Any individual may enroll for the
Certificate in Transformational

transform Africa.”

Leadership at the African leadership

FNB through the FirstRand Namibia

Institute. For more information, please

Foundation Trust has donated an amount of

contactsecretary@ali.com.na

N$475,000 to support the work of the African
Leadership Institute to train leaders from the
Ministry of Health and Social Services

BANK WINDHOEK CALLS ON CONTINUED AND
CONSCIOUS FUNDING OF CANCER AWARENESS
Bank

Windhoek

has

called

for

the

continued funding of cancer awareness

such as the Cancer Association needs to
be both continuous and consistent.

programmes and organisation to mitigate
the rising number of reported cancer

On

diagnosis cases in Namibia.

Windhoek

Friday,

challenging

Bank Windhoek’s Executive Officer of Marketing and
Corporate Communication Services, Jacquiline Pack
and Cancer Association of Namibia’s (CAN) Chief
Executive Officer, Rolf Hansen

8

November

announced
economic

Apple

2019,
that

Bank

despite

conditions,

Project,

which

its

Speaking at the handover of the Bank’s

Cancer

annual Cancer Apple Project, Jacquiline

positively impacted the lives of many

Pack, executive officer for marketing and

Namibians, has managed to raise N$2.5

corporate communication services, said:

million in aid of the Cancer Association of

“As the number of Namibians diagnosed

Namibia (CAN). This was revealed at the

with cancer increases every year, it stands

funds handover ceremony held at CAN’s

to reason that funding to organisations

Chica Interim Home in Windhoek.
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TEAM NAMIBIA MEMBERS NEWS
O&L UPS ITS STAKES IN THE MEAT INDUSTRY

O&L Group Executive Chairman, Sven Thieme (left) and Hartlief Group Chairman, Christo van Niekerk

In the wake of announcing its 2025

Commission (NaCC) on a bid submitted by

O&L

Strategy, the O&L Group on Monday, 11

O&L to acquire the shares currently held by

Westhuizen echoed Thieme’s sentiments

November 2019 announced its intent to

Christo

as follows: “In line with our purpose of

merge 173 years of Namibian excellence

Hartlief Group.

van

Niekerk,

chairman

of

the

manufacturing,

continuity

creation,

and

growth

Corporation

Limited

O&L

Hartlief,

O&L

says:

“By

acquiring

a

Wessie

van

der

to create the next Namibian opportunity for
Van Niekerk says: “This merger allows for

Sven Thieme, executive chairman of the
Group

CEO,

Creating future, Enhancing Life, O&L wants

into unlocking the full potential of the
country’s meat industry.

Group

the

of

the

Group.

Group

is

Hartlief

Just
a

like

proudly

value

which

adding,

requires

and

job

that

we

consolidate and build sustainable scalable
Namibian

operations

that

are

able

to

majority stake in Hartlief, the O&L Group

Namibian entity which shares similar values

compete in the global market. We have to

is taking the next step in fulfilling its

and beliefs to those we have held over the

go beyond borders in order to secure

2025 vision of being a catalyst for

years of growing Harlief in Namibia. I trust

economic

positive change, by investing into the

that this will allow for the realization of

future and delivering new realities for

unique synergies between these two long

Namibia

standing

at

large.

This

investment

Namibian

businesses

to

the

allows us to consolidate opportunities

benefit of not only the shareholders and

within

employees, but also of the Namibian nation

Hartlief

and

Windhoek

Schlachterei, so doing enabling Namibia

as a whole.”

bringing Namibian goodness to SADC

Thieme

and beyond.”

economy,

we

Namibian

companies

continued:
have

“In
to

growing
build
that

our

strong

can

be

Hartlief has a 7-decade track record,

competitive in the southern African region,

while

thereby accessing more than 300 million

Schlachterei

established in 1973 is part of the O&L

potential consumers. We have

Group which recently celebrated a

taken Windhoek Lager to the world, we

centenary of value adding in Namibia.

have to do the same with other Namibian

The

brands.”

announcement

follows

approval

and

what

better

Namibia is already known for, our quality
meat.
Thanking all the parties to the Hartlief
legacy, Van Niekerk continued: “A new and
exciting chapter is about to unfold for the

to compete with the best in the world,

Windhoek

growth,

opportunity than to build forth on what

meat

industry

in

Namibia

under

the

capable leadership of Sven Thieme and the
O&L team. I am confident that the tradition
of

manufacturing a uniquely continental

processed meat product will continue and
be the source of great pride for all those
involved in this great business. I wish the
team well for the future as they continue to
build the Namibian economy.”

from the Namibian Competition
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TEAM NAMIBIA MEMBERS NEWS
IPM REWARDS NAMEDIA BOSS
On Thursday the 6th of November, The

Mr

Institute of People Management (IPM)

announced that "we are proud to give

leadership to “find what is authentically

hosted

this

you and work with it, not against it.

a

leadership

awards

gala

Ekandjo,

representing

prestigious

award

to

IPM

Natasja

Beyleveld,

evening was sponsored by MTC and

outstanding role in enhancing executive

pleasing competition, but we will be

the Bank of Namibia – and produced

people

held accountable for being good or bad

a reputable evening filled with some

nominations that were received, the

listeners.Leadership

glitz.

Executive Committee was unanimous in

purposefully

Natasja's outstanding contribution and

finding the bigger, better picture for all

The goal of the IPM Conference and

her leadership role at NaMedia. She is

parties

gala

the

many

not

partaking

in

is

a

about

committed

involved,

it’s

being
towards

about

personal

aside and being present when serving

People Management and Leadership.

being an excellent ambassador in the

with well researched and innovated

The IPM CEO of the Year recognises

field of people leadership".

input.

to

people leadership in Namibia.

Our

partners

and

putting

want to encourage her to continue

contribute

ambitions

people-

fully deserving of this award and we

actively

develop

From

We’re

and

that

to

leadership.

her

celebrate excellence in the field of

CEOs

is

recognising

Beyleveld encouraged other women in

dinner at Windhoek’s Palm Hotel. The

dinner,

by

the

in

judgements

media

are

invaluable reputation assets in this
Beyleveld is well known in the media

journey,

industry, and also received the Namibia

continuously transforming the way we

According to the President of the IPM

Economist Young Business Woman of

communicate, and ultimately the way

and HR Executive at MTC Namibia, Mr

the Year award in 2013, and the Sam

we

Tim Ekandjo;

“Human Relations (HR)

Nuyoma Woman Innovator of the Year

perceptions’

and

leadership

2014 award, amongst others.

interest.

people

require

executives

management buy-in.

foremostly

and

senior

they

‘solve

have

and

problems’

or

on

of

Namibia

issues
has

are

‘guide
national

flourishing

platforms for public communications,

By recognising

Receiving the award, a surprised and

and our leaders should listen, and

we

encourage

energetic Beyleveld said that “the award

speak to guide this vision and purpose

people-centric

is testimony of the relationships and

of developing our youth and growing

approach in their leadership style,

people in leadership that I am supported

our country. Let’s find what works

in order to excel in business. The

and

together, and then throw some ropes to

award is therefore bestowed to the

celebrates their successes and at times

CEO that was recognised for being an

seemingly impossible situations that I

ambassador

have learned from".

‘People

Champions’,

leaders

to

have

in

a

promoting

strategic

challenged

by,

and

the

award

each other in the process”.

people management in the executive
community”.
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TEAM NAMIBIA
EVENTS
NAMIBIA TOURISM BOARD AND TEAM NAMIBIA SUPPORT EMERGING
TOURISM ENTERPRISES TO BECOME INTERNATIONALLY COMPETITIVE
On 21 November 2019, the Namibia

Therefore, in order to become more

tourism service providers, we can engage

Tourism Board (NTB), together with Team

confident, it is important to be well

directly and sell our dream destination to

Namibia - an organisation that raises the

prepared.

either tourism wholesalers, retailers or

awareness of the need to support local

indeed directly to the traveler”.

businesses - provided a platform for ten

“In addition to offering the owners of the

selected Namibian emerging tourism

emerging tourism enterprises an insight

Taking into account that Namibia is

into the process of planning an effective

undergoing an economic crisis,

presentation, this practice session also

tourism is a powerful lead sector that the

focuses on the importance of the

country can use to grow its economy, and

presenter's relationship with the

with the required support, emerging

audience. Not only is the rapport with the

tourism enterprises also have the ability

audience very important but also that one

to generate sustainable jobs. Growth in

presents one’s business with

tourism can also be further secured if

authentically and with confidence”.

Namibia is also to focus on the domestic

enterprises to present their businesses to
representatives from the corporate
industry at the Team Namibia office in
Windhoek.
This was part of the requirements of the
NTB who is supporting the participation of
the emerging enterprises at four upcoming
international trade shows – Caravanning
Motor and Tourism Holiday Exhibition (in
Stuttgart, Germany), Internationale
Tourismus Börse (in Berlin, Germany), Feria

market, in particular during the off
Namibia’s main tourism source market is

season.

the European market,although Namibia
also is looking at the diversification of its

Maureen Posthuma says: “It is therefore

markets. In addition to the European and

important that tourism service providers

South African offices, the NTB has

recognise the value of the domestic

marketing representation offices in the

market as an additional source of

United States and in the Republic of

revenue, which is also a great opportunity

China.

for the emerging tourism enterprises".

To reach those markets and develop

Bärbel Kirchner, account director of

Farmhouse Bed &Breakfast, Intermix Tours

relationships with the travel trade and

Team Namibia says: “We at Team Namibia

& Safaris, Shange Travels, Xceptional

consumers and potential visitors to

are very supportive of the local tourism

TourismServices, Bluecrane Safaris

Namibia, the NTB tends to participate at

industry and together with the Namibia

Namibia, Evolution Travel & Tours, James

the some of the most renowned

Tourism Board, would like to encourage

Tours& Safaris and Lark Journeys Namibia.

exhibitions in the respective markets.

domestic travel, in particular during the

Developing contacts, building

less busy times of the year.

Internacional de Turismo (in Madrid,Spain)
and Africa’s Travel Indaba (in Durban,
South Africa) that will take place in the
year 2020.
The tourism enterprises that presented
their businesses were: Hafeni Cultural
Tours & Travel, Kali Guesthouse, The

Maureen Posthuma, head of marketing of

relationships and engaging the media at

NTB, suggested key tools for making an

these respective exhibitions, is one of the

“Considering our currently negative trade

impact when giving presentations, and

main reasons why exhibitions are part of

balance, we can reduce the import of

says: “At the international trade shows, the

NTB’s marketing mix.

international tourism services, by buying

owners of the tourism enterprises will be

and supporting our local tourism industry.

expected to demonstrate their service

Maureen Posthuma says: “We need to be

Domestic travel generally can have a

through a PowerPoint presentation".

where our target audience is so that as

positive impact on Namibia’s trade
balance, especially if Namibians were to
spend their discretionary income locally
and not only import travel services by
travelling to tourism destinations outside
the borders of Namibia.
Although, travelling internationally,
widens one’s horizon and helps to gauge
how as an individual and as a community

one is able to compete in a global market;
TEAM NAMIBIA NEWSLETTER SEPTEMBER/OCTOBER 2019
and learn from others. “
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