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The coronavirus outbreak comes at a

At the same time,

time

income due to underemployment

when

Namibia

was

already

with a reduction of
or

struggling to return to higher growth

unemployment through the introduction

levels. Since to 2016 Namibia has

of short working hours or retrenchment,

experienced an economic downturn,

has

and indeed a recession. This situation

consumptive patterns. Consumers are

has been further exasperated by the

spending less and differently, either due

global

to

pandemic

and

efforts

to

led

not

to

having

a

major

any

change

money

at

avoid

future lack of income. Many consumers

crises.

focussing

only

on
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their

disposal or due to fear of a possible

humanitarian
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According to a recent Bank of Namibia

are

Economic Outlook Update the Real

purchases and luxuries such as eating

essential

GDP is expected to contract by 6.9%

out, travelling and personal grooming

percent in 2020 before recovering to a

expenditure, have become a low priority.

growth of 1.8 percent in 2021.

LEAVING

THE

INFORMAL

SECTOR

IMPACT ON BUSINESSES

WITHOUT INCOME

As many other countries world-wide,

The impact of the lock-down on the

Namibia also resorted to a nation-wide

informal sector and its participants has

lock-down in order to increase its

been very devastating, who without their

preparedness and to slow down the

daily earnings, did not have any income

spread

to sustain their living, especially when

of

the

virus.

Sadly

the

consequence of lock-down measures

there were under lock-down.

are either a halt or a drastic slowdown

reduction of personal income, their food

of production and economic activity.

purchase had drastically reduced. As the

With a

informal sector is heavily reliant on the
Depending on which sector and in

day-to-day income, it may well be that

which

many needed to revert to selling of the

region

businesses

find

themselves in, many are or were not in

productive

the position to generate any income.

businesses, especially if the N$750 grant

With a major drop in turnover, yet

provided by government did not suffice

ongoing

expenditure,

to ensure provision of food and the

businesses

are

now

some
forced

to

assets

of

their

small

fulfillment of other basic needs.

downsize; some become insolvent or
might

be

declared

bankrupt.

This

results in not only a loss of their
productive capacity and their lack of
contribution to economic growth but
also indeed the loss of future revenue
for government.
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DECLINE IN TRADE

I NCREASE INDUSTRIALISATION

The

However, Namibia is part of global

It is therefore important that Namibia once

focus on entrepreneurship development as

network,

again looks at increasing local production,

well as further capacitating SME’s will also

isolation. Restrictions due to Covid-19

manufacturing and industrialisation so that

provide

by

eventually imports can be substituted to

particular, addressing one major hindrance;

reduce

and

some

does

key

not

trading

operate

in

partners

and

have

an

opportunities.

In

i.e. limited access to finance, can help small

enormous impact on Namibia, a country

businesses kick-start and succeed. The 500

that is hugely dependent on imports as

to change Namibia’s position as being

million

well as on export earnings.

predominantly a producer and exporter of

guaranteed

primary commodities and importer of value-

Development Bank of Namibia, as part of

added manufactured goods.

the

Supply chains are disrupted. Trade has
declined

drastically.

The

external

demand for Namibian products
top

exporting

to its

destinations

had

diminished as those countries had to
stop or slow-down production as a
consequence

of

the

lock-down

measures to curtail the spread of the
virus, and also due to a lesser demand
as a result of less consumer spending
in those countries. Namibia is also
affected by plunging commodity prices.

Namibia

needs

to

external

business

deliberate

source

consequences,

on

new

government’s

countries or import partners. This will help

related

dependency

Namibian

have

a

detailed

understanding of the products that are
being imported and the respective source
countries, and establish what can be made
in Namibia. It is also necessary to establish
how value can be added to Namibian raw
materials, where available, and determine
how products can be developed that are
unique and customed to needs of the local
population.
We need to strategically assess where we

lesser

in

can replace previously imported products

household and business spending in

with alternative locally produced products.

Namibia, a reduction in the transport of

This

goods,

businesses, including smaller businesses

and

halted

disruption

or

slowed-down

production in source countries as well

will

SME

Economic

contribute

to

Dollar
loan

Government-

scheme

Stimulus

at

the

Package,

providing

the

will

necessary

finance.
Irrespective

of

Namibia’s

production

capacity, Namibia is struggling with the
disadvantages of a small market. Marketing
strategies would therefore be to export
within the SADC regions or indeed to the
African

Continental

Free

Trade

Area

(AfCFTA), if not to global markets. It might
also be feasible for Namibian manufacturers

Imports have also diminished due to
demand

Namibia

also

help

us

to

create

new

not solely to focus on production of end
products, but to see what they can produce
to become part of regional or global value
chain.
ENGAGING THE INFORMAL SECTOR

that produce for niche markets.

as restriction on exports by

Not

key trading partners.

A prerequisite,however is a recognition of

efforts be further underpinned by the right

the urgency and importance of providing

incentives, access to finance, focus on

DEPENDENCY CREATES

the right incentives for local production,

quality and the development of markets, but

VULNERABILITY

that will help existing businesses to expand,

also possibly by increasingly engaging the

Overt

and

informal sector. Supporting informal

dependency

Namibia

into

a

on

imports

hugely

puts

vulnerable

position. Firstly, restriction by countries
from which Namibia receives its imports
can lead to supply shortages and leave
Namibia

vulnerable

immediate
other

replacement,

country

import

as

sources

substitution

there

is

either
or

measures

no

from

through
within

Namibia.
This

businesses

opportunities.
businesses

This

that

replacement

is

are

but

to

appropriate

looking

also

realise
at

underscores

the

urgency

and

our dependency of focusing on efforts
reduce

this

dependency

and

ensure that we become increasingly

economy can also realise Namibia’s goals of

definitely

for

achieving structural changes, to secure a

established businesses that would not only

steady, reliable income for participants of

find it easier to remain competitive but also

the informal sector and indeed directly

would then be more inclined to expand.

address the need to revert increases in

Local production and manufacturing can
continue to be supported through focused
right incentives for businesses. The recent
repeal

of

the

manufacturing

incentives

through amendment of the income tax
legislation

must

be

reconsidered

Simultaneously, everything that contributes
to the cost of production – such a water,

that are not sufficiently

Related innovations would require access to

the

and

financial resources, and possibly affordable

especially focusing on initiatives to

interest rates and terms, underpinned by

increasingly

monetary policies, as

businesses.

formal
support

economy
our

local

industrialisation

businesses to become part of the formal

electricity and land - needs to be reviewed

of

local

import

self-reliant, as well as engaging those
part

would

for

and deliberate efforts such as securing the

necessity of strategising a reduction of
that

new

only

Namibia

has

witnessed

as

part

of

the

government’s Economic Stimulus Package.

poverty as a result of Covid-19.
NEED FOR LOCAL PROCUREMENT

Regardless, of any immediate changes of
Namibia’s import- substitution and export
capacity -as it will require time - now more
than ever, it is critically important that
Namibian

consumers

and

institutional

buyers, especially Government, support
local businesses. Products and services
must be bought from local businesses.
A

collaborative

switch

in

consumption

patterns will not only help improve the
trade balance, as the demand and price for
Namibia’s

commodities

has

been

significantly affected due to the global
pandemic.
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IN THE NEWS
COVID-19

IS

FUELLING

ACCELERATION

IN

DIGITAL

TRANSFORMATION IN AFRICA
The world is increasingly going digital

accelerator for digital transformation.

“COVID-19 pandemic should be used as a
game-changer. It should serve as a wakeup

but much still need to be done on the
continent

to

increase

penetration.

internet

According

International

to

the

Telecommunication

Union, in 2019 only 28 per cent of
Africans used the internet and online
shoppers are relatively still few.

call

delivery,

conferencing

Africa’s

demand

opportunities”, she noted.

events

experienced

19, there is an urgent need for African
enterprises to digitalise and tap into
enormous opportunities offered by ecommerce.
For example, Kenya, Mauritius, Namibia
and South Africa are the only countries
where the share of online shoppers
exceeds 8 per cent. In most other
countries, it is below 5 per cent.
Keita,

director

unprecedented

for

technology.
Ms Keita was speaking in a virtual dialogue
contributing

to

the

region's

digital

transformation. She stressed how COVID-19
crisis

and

upended

containment
almost

affecting

big

disrupting

Mama

and

on how women digital entrepreneurs are

Experts say that in the wake of COVID-

Ms

Sectors like education, health, trade, food

every
and

supply

measures
aspect

small

of

have
life,

enterprises,

chains,

causing

the

decline of export revenues and interrupting
the tourism, transport and logistic sectors
significantly.

the

structural

urgency

to

turn

vulnerabilities

into

Ms Keita said that the overreliance on
imports from the rest of the world of
essential

goods

such

as

medical,

pharmaceutical and food items, should be
reduced considerably and gradually be
replaced with local production.

“This a

great occasion to promote industrialisation
and structural transformation”.
She recalled the urgency of implementing
the

African

Continental

Free

Trade

Agreement. “The rapid implementation of

Ms Keita who explained the socio-economic
effects of the pandemic in Africa said that

of

underscoring

the

agreement

could

fast-track

the

industrial development of the continent and

Africa’s projected GDP growth of 3.2 per

render it more resilient to shocks such as

UN

cent for 2020 is now expected to be a sharp

the COVID 19 pandemic” said Ms Keita,

in

contraction. She, however, noted that East

adding that digital transformation has a

eastern Africa says that the COVID-19

Africa’s economic growth, although highly

significant role to play in this process, just

pandemic changed the way we do

impacted too, is expected to remain the

as digital solutions are helping mitigate the

business, and this should be an

largest in Africa.

impacts of COVID at the moment.

economic

commission

for

Africa

LOCAL DAIRY INDUSTRY RUNNING DRY
It

milk

In 2018, raw milk production for the year

One such initiative is a cost-saving measure

producers will only produce 16 million

is

expected

that

stood at about 24 million litres. This figure

on

litres of milk this year.Consumption,

dropped to 21 million litres in 2019. The

government support, which the union said

however,

expected production estimate for 2020 is

should come in the form of a milk subsidy to

only

Namibia

cover increased feed costs, as well as

Agricultural Union says the crisis is out of

stimulating reinvestment to increase local

This gap is expected to be filled by

control. Serious intervention is needed, the

raw milk volumes. The acceleration of the

imports,

union said.

bill on the control and import of dairy

hovers

Namibian

around

38

million

litres.

which

have

irked

local

16,7

million

litres.

The

feed.

Further

measures

include

products, as well as the formulation and

producers. Some have even called it
quits, meaning the industry now only

The union said Covid-19 and the associated

finalisation of the regulations to implement

has 12 out of a previous 45 producers

closure of Namibian Breweries caused a

the bill is also essential.

left.

further significant reduction in production
because

According

by-product

factors

source of feed for the dairy cows, was not

suffocating local producers are cheap

available for a couple of weeks.They said

imports, increased feeding costs for

role players were eager to work together on

cattle, droughts and poor economic

measures to sustain the industry effectively.

the

Dairy

a

derived from beer, used as the primary

conditions.

the

grain,

Producers'

Association

to

brewers'

main

Local milk producers can increase their
production to 20,3 million litres from their
current production level of 16 million litres
if the country better facilitates access to the
market.
(Source:https://www.namibian.com.na/9309
9/read/Local-dairy-industry-running-dry)
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TEAM NAMIBIA MEMBERS NEWS
DONATING BLOOD DURING A PANDEMIC IS CRUCIAL
help save those in need of it,” said Bank
Windhoek’s administrator of benefits and
services, Joanne Sitler. Bank Windhoek’s
procurement manager, Janetta Feris, who
has been a blood donor for the past ten
years, said: “I was once in a situation
where I needed blood, so I understand the
importance

of

the

exercise.

I

am

contributing to saving someone’s life".
NAMBTS

requires

donations

per

country's

over

150

weekday

demand

from

to

blood

meet

the

hospitals

and

medical centres.
Shivute emphasised that COVID-19 cannot
be
Contributing to saving lives:

Bank Windhoek’s procurement manager, Janetta Feris

transmitted

transfusion

as

through
respiratory

a

blood

viruses

are

(right), pictured as she donates blood in May, while being monitored by a NAMBTS

generally not known to be carried by

nurse.

donations or transfusions. He also assured
potential

blood

donors

that

safety

Between April and May, the Namibia Blood

branch. In total, forty-two staff members

measures are in place, including social

Transfusion

(NAMBTS),

donated blood, potentially saving 126

distancing, and hygiene procedures.

experienced critical shortages of blood

lives in the country’s hospitals. “The

during the first phase of the lockdown due

bank’s support made a huge impact in

“We have taken the advice of the ministry

to the cancellation of numerous blood

helping

donation clinics.

blood

Services

grateful”,
To

support

NAMBTS,

Bank

Windhoek

sufficient

of health and social services as well as the

are

immensely

World Health Organisation in adjusting the

NAMBTS’s

educational

nature of our operations to meet their

NAMBTS
supply.
said

rebuild
We

a

recommendations, thus making it safe to

officer, Titus Shivute.

hosted two blood donation clinics in

donate blood during this period”, he said.

Windhoek, on Wednesday, 13 and Friday,

“As the world continues to fight COVID-

15 May 2020: one at the bank’s property

19, blood is still needed more than ever

finance branch, and the other, at its main

before to help fight the pandemic and

MTC LAUNCHES SECOND EDITION OF THE MTC KNOCKOUT PROJECT,
AIMS TO RAISE MILLION DOLLARS FOR HOUSING THE HOMELESS.
Aimed

towards

addressing

the

creating awareness around gender-based

Firstly,

inadequacies of homelessness in Namibia,

violence

conversation

leading

Mobile

slugged it out exhibition boxing style

secondly to raise funds so that those who

Telecommunications Company (MTC), on

during their three rounds bout of a

are experts can act”, said Tim Ekandjo,

7th July 2020, launched the 2nd edition of

minute each.

chief human capital and corporate affairs

digital

enabler

in

society

when

celebrities

to

raise
and

awareness,
find

create

solutions,

and

officer.

the MTC knockout project 2020, in aid of
efforts to address homelessness in the

The 2020 edition will center on the issue

country.

of homelessness with the hope that the

The grand event will be on 3 Oct 2020 at

project will create awareness, spurring of

the National Theatre of Namibia, in the

The MTC knockout project started last year

a national debate and entice Namibians in

format of a massive, never seen before

as a social intervention program by MTC

finding

to

music concert. It will be screened online

with the specific aim to address societal

homelessness.With the theme “Together

and access is to be granted at the cost of

issues within communities.

we can beat homelessness”, the project is

N$50 to watch the concert live.

Last year’s initiative was aimed towards

a call to action with two main objectives.

concrete

solutions
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TEAM NAMIBIA MEMBERS NEWS
HARTLIEF WELCOMES GUNTHER LING AS

NAMCOR JOINS FORCES

NEW MANAGING DIRECTOR

WITH TEAM NAMIBIA
The National Petroleum Corporation of Namibia
(NAMCOR), Namibia’s national oil company, has
put its full weight behind Team Namibia, a
member-

based

awareness

of

organisation
the

need

to

that

raises

support

the
local

businesses, by becoming the newest member of
the organisation.
Pieter van Niekerk, board chairperson of Team
Namibia

says:

“Adding

NAMCOR

to

our

membership sends an important message to
consumers

and

other

corporates.

This

large

company that has been flying the ‘oil and gas’
flag for a number of years sees that it has a role to
Hartlief's new managing director, Gunther Ling

play as part of a greater movement, and we

Hartlief, a subsidiary of the Ohlthaver &

Ling’s career up to this point can be

List (O&L) group, welcomes Gunther

divided

Ling as its new managing director (MD),

Deloitte, where he started his auditing

effective as of 1 March 2020. Ling had

career, and the O&L group which has

been serving as MD of fellow O&L
subsidiary, Namibia Dairies, for the last
seven years.

between

two

employers:

welcome such a high profile and highly visible
brand on board”.

been his home for the last 13 years. His
O&L

journey

started

in

the

finance

department of the group, and later Broll
Namibia. Thereafter, he joined Namibia

According to Ling, “It is a great honour
and privilege to be starting in this new
role at Hartlief. It is an old Namibian
company, loaded with heritage, so I am
very proud and excited to be a part of
the Hartlief story. My family has been
especially supportive and believe this is
a good match for me having grown up
on a sheep farm”.

Dairies as the financial director before
moving into operations which gave him
good

insight

into

factory

life

and

manufacturing.
“Hartlief is a well-established brand with
amazing people, facilities and products,
and a great story to tell. I respect what
has been done at Hartlief and just want
to continue what has been built by the
NAMCOR's managing director, Mr Immanuel Mulunga

people before me”, said Ling.

SAVVY BANKING SAVES FNB CUSTOMERS MONEY
First National Bank (FNB) Namibia has

facing

financial

therefore

reviewed fees to encourage the use of its online

announced that it has cut prices across a

several free transactions provide relief to

and digital offerings. Customers can enjoy a 20%

number of banking services and fees

many. The financial impact of COVID-19

reduction in swiping, and no increases in penalty

from 1 July 2020.

has also highlighted some gaps in the

fees. Free ATM withdrawals, swipes, payments,

way

their

electronic purchases on airtime and electricity,

With the updated pricing structure, FNB

banking so we are giving customers

and free transfers are also available to customers

Namibia aims to offer more value and

even

on Electronic Pricing Options where available.

simplicity to customers when it comes to

banking

behaviour

its banking fees, and it has changed its

cashback

rewards

said

“We pride ourselves on putting customers at the

pricing to reflect this. FNB also altered

Nangula Kauluma, FNB Namibia retail

centre of our banking solutions and the changes

its fee structures to facilitate the shift

executive.

we

from

cash

transactions

to

some

pressure,

customers

more

value

to

manage
improve

their

through

our

programme",

electronic

transfers and cashless payments.

FNB

Namibia

has

seen

impressive

adoption of its mobile banking app and
“We are cognisant that customers are

are

implementing

demonstrate

our

commitment to value-based banking, especially

digital channels, and it has positioned its

during these tough economic times",concluded
Kauluma.
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SOME OF TEAM NAMIBIA MEMBERS PROFILES
IJG SECURITIES

PLASTIC PACKAGING(Pty) LTD
IJG believes in the basic concept that its services should be
tailored to fit clients' personal and business needs. As an
established market leader, the organisation work with their
clients to craft bespoke financial solutions, which include:
stockbroking,

private

management.The
Plastic

Packaging

specialises

in

the

extruding,

printing

&

converting of High Density Polyethylene (HDPE) and Low Density
Polyethylene (LDPE), as well as a mixture of the above mentioned
materials.
For more information visit: http:http://www.ppnam.com/en/pp/

MEATMA

committed

to

IJG

fully

equity,
wealth

advisory

and

management

understanding

weath

team

personal

is

financial

aspirations and to optimising asset allocation across a full
spectrum of financial service solutions to realise personal
objectives.
For more information visit: https://ijg.net/#home

PRACTICAL OUTSOURCING
SOLUTIONS

Outsourcing

Solutions

is

a

strategically

positioned,

independent service provider, rendering human resources
functions and related services to existing and potential (future)
clientele. The organisation is a fully registered Namibian close
corporation, based in the capital, Windhoek. Outsourcing
Solutions began its operation in the year 2002.

MEATMA is a complete range of quality value-added meat
products produced through Meatco’s local markets and value
addition department. The range of MEATMA products include a
variety of braaiwors such as beef griller, chakalaka, fiesta, legends,
babalaas and barbeque. Also available are beef patties, beef
mince, chiefs choice econo burgers, hindquarter leg, shin, club
steak, and many more.The objective of MEATMA is to consistently
provide the Namibian nation with a protein basket containing high

Outsourcing

Solutions’

current

and

previous

clients

are

representative of various business sectors in and outside
Namibia, including information communication technology
service providers, education – universities, mining, restaurants,
lodges,

construction

companies,

architectural

firms,

government ministries and parastatals.
For more information visit: http://www.outsolnamibia.com/

quality products.
For more information visit: http://www.meatco.com.na/
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