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THE TRUE NAMIBIAN
A compilation of news selected for you by Team Namibia

"TOGETHER DEFEATING COVID-19, TOGETHER THRIVING
AGAIN"
Finance minister Iipumbu Shiimi tabled

The prevalence of COVID_19 has brought

a N$72.8 billion national budget on the

about considerable uncertainty on the

27 May 2020 for the financial year

global and domestic economic outlook. It

2020/21.The

presented

has induced a temporary downturn on

during one of the most challenging

economic activities and public revenue,

times

in

budget

the

is

global,

regional

and

with

domestic economy. The budget aimed
spread of the Coronavirus (COVID-19)
support

businesses

public

debt

as

a

consequence.

at enabling Namibia to better fight the
pandemic,

elevated

As such, the government in collaboration

and

with the private sector and other non-state

livelihoods of Namibians during these

actors would spare no time to package the

extraordinary times and to plant seeds

structural and public sector reforms to be

for the future economic recovery.

announced

during

the

2020

mid-year

budget review.

Tabling the budget for the 2020/21
financial year, Shiimi stated that the
budget is presented under the theme

Such

“together defeating COVID-19, together

among others:

strategic

priorities

would

entail,

thriving again”. This theme summons

economic diversification and structural

the

all

transformation to diversify sources of

Namibians, young and old, to defeating

inclusive growth, domestic productive

COVID-19 as a necessary condition for

capacity,

future

and job creation.

collective

contribution

economic

of

recovery

and

prosperity.
As such, the budget aims to achieve
four main goals; to save lives, save
livelihoods, save jobs and incomes and
to place Namibia in a stronger position
to thrive in the foreseeable future.
This is amidst the uncertainty about the
future prospects for the easing out of
the virus. The medium term expenditure
outlook

and

policy

stance

would

depend on how the pandemic plays out

Minister of Finance: Hon. Iipumbu Shiimi

industrialisation,

improving

national

billion is allocated to the economic

along

range

and Infrastructure sectors, which is

administrative arrangements.

a

innovation

competitiveness
of

policy

further supported by investment
outlay by public enterprises and

Enhancing

off-budget project financing.

mobilisation,

domestic
public

asset

resources
utilisation

and divestiture as well as application of
The

2020/21

appropriation

bill

public-private

partnerships

infrastructure development and service

of N$ 8.4 billion, or 16.4 percent of

delivery,

revenue,

is

earmarked

for

the

payment of interest payable on

expenditure outlook and accompanying

moneys borrowed. This amount is

package of structural policy reforms

deemed

will, therefore, be presented during the

appropriated. Therefore, the total

2020 mid-year budget review, once they

expenditure,

have a better understanding of the

payments,

impact of Covid-19 and their reform

financial year, amounts to N$72.8

program is firmly underway.

update

billion. The administrative sector

3. International News

receives the least allocation of

4- 5. Team Namibia Members News

N$4.5 billion, equivalent to 6.9

6. Some of Team Namibia Members profiles

percent of the total allocation.

7. Benefits of Team Namibia Membership

Economic

A

and

full

medium

infrastructure

sectors

took up the second-largest share of this
financial year’s budgetary allocations,

to

amounts to N$64.3 billion. A total

term

globally.

and

to

have
including

for

the

been
interest
2020/21

WHA T'S INSI DE THIS ISSU E:
1.Together defeating COVID-19, together thriving again
2.Survey of COVID-19 effect on selected businesses
2. Global and regional economy - economic outlook

after social sectors. A total of N$14.2
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IN THE NEWS
SURVEY OF COVID-19 EFFECT ON SELECTED BUSINESSES
the

reported revenue loss of over 50 percent

conducted a survey on the effect of

prevalence and nature of adverse effects

with the manufacturing sector (20.1%),

Coronavirus (COVID-19) on a selected

from Coronavirus experienced by these

hotels

businesses in Namibia. The survey was

businesses operating in Namibia. The

Construction

designed as an experimental study

results will further help in understanding

most of the blunt.

The

Namibia

Statistics

Agency

aimed at providing an early indicator of
the

business

impact

resulting

from

COVID-19 during the stage one of the
state of emergency.
In response to the ongoing pandemic,
decision-makers must be equipped with
the right information and analytics to
guide policy, recovery strategies and
future

planning

hence

access

to

reliable data is critical.

a

selected

survey

covered

measured

the dynamic effect of COVID 19 on the
businesses and provides areas for further
research to provide the much-needed
information to the policy maker.
The survey revealed that 96.5 percent of
businesses that respondent are adversely
affected by Coronavirus and will continue
to be affected in the coming months. The
survey further revealed that 50 percent of
the businesses indicated that they traded

businesses,

is

a

closed.

and

restaurants
sector

(15.2%)

(11.3%)

and

bearing

In addition, reduction in international
customer demand was highlighted as
the

partial while 25.2 percent were temporary

The survey on the effect of COVID-19
on

The

second

most

current

effects

experienced by the businesses with 29.8
percent

while

30.3

percent

of

the

businesses identified it as a prospective
future

effect.

On

the

other

hand,

reduced stock or raw materials was only
identified as being a current effect and
possible future effect by 14.2 percent
and

9.6

percent

of

the

responding

businesses, respectively.

The majority of operating businesses

Last but not least, half of the businesses

perception survey that delivers near

have

real time information that provides an

customer demand as the most common

(50.0%) indicated that they continued to

impression of the effect of COVID-19 on

current and future effect experienced by

trade partially. This is followed by 25.2

these

68.8 percent and 65.1 percent of the

percent of businesses that indicated

businesses, respectively.

they have temporarily closed while 21.2

businesses.

This

perception

survey provides an impression of the
effect

of

COVID-19

on

indicated

reduction

in

local

percent

these
Furthermore, 63.7 percent of businesses

businesses.

of

the

businesses

cited

operating at full capacity during the
survey period.

GLOBAL AND REGIONAL ECONOMY - ECONOMIC OUTLOOK UPDATE
According to the International Monetary

2020. The contraction is projected for both

contract by 6.1 percent in 2020, before

Fund’s World Economic Outlook (WEO)

advanced and emerging market and

recovering to 4.5 percent in 2021.

for April 2020, the global economy is

developing economies.

Emerging

market

The global output is then projected to

economies

are

expand

moderately

in

expected to contract substantially in
2020 before recovering in 2021.

by

5.8

percent

in

2021.

The

and

developing

projected
2020

and

to

contract

to

recover

The impact of COVID-19 outbreak has

downward

is

strongly in 2021. Emerging market and

worsened significantly since the first

largely attributable to anticipated lower

developing economies (EMDEs) face a

cases were made public at the beginning

industrial production, and sharp selloffs in

host of challenges, such as a looming

of the year 2020. To curb the spread of

commodity

health crisis, severe downturns in external

the pandemic, governments worldwide

experienced globally.

demand for their products, sharp capital

down measures, subsequently bringing

Advanced

commodity prices. Overall, EMDEs are

economic activities to a virtual standstill

contract

in the process.

recovering in 2021. Advanced economies

revision

to

markets

2020

which

growth

have

been

outflows,

imposed severe restrictions and lockEconomies

are

substantially

in

expected
2020,

to

before

have been particularly hard hit by the

According to the latest WEO, the global

COVID-19 outbreak, with reported cases

economy is now projected to contract by

and deaths in the US, Spain and Italy

3.0 percent in 2020, which is a downward

exceeding those for China. China is the

revision

original

from

a

3.3

percent

growth

published in the WEO update for January

epicentre

of

the

outbreak.

Advanced economies are projected to

as

well

as

a

plunge

in

projected to contract by 1.0 percent in
2020, before recovering to a growth of 6.6
percent

in

2021.

Excluding

China

however, the projected contraction in
EMDEs in 2020 could be more severe at
2.2 percent. Going forward EMDEs are
expected to experience a sharp recovery
in 2021 once the adverse effects from this
economic shock subside.
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INTERNATIONAL NEWS
AFRICA50 SUPPORTS COVID-19 RESPONSE

LAUNCH OF THE WHO ACADEMY AND THE

UNCDF AND UNDP JOIN FORCES TO

WITH US$300,000 GRANT TO AFRICA CDC

WHO INFO MOBILE APPLICATIONS

IMPROVE
AND

Africa50

has

US$300,000

announced
to

the

Africa

a

grant

of

Centres

for

Disease Control and Prevention (Africa

World Heath Organisation (WHO) announces
the

launch

of

the

WHO

academy

FLOW

OF

COUNTER

REMITTANCES

SOCIO-ECONOMIC

IMPACTS OF COVID-19

app

designed to support health workers during

The

CDC) to support response to the COVID-19

COVID-19, and the WHO info app designed to

Development Fund (UNCDF) and the

pandemic in Africa. The grant will be used

inform the general public.

United

other

medical

mobilise

equipment

frontline

and

responders,

to
as

The

WHO

Academy,

Organization’s

lifelong

World

Health

learning

centre,

highlighted in the Africa joint continental

launched a mobile app designed to enable

strategy for COVID-19.

health workers to expand their life-saving
skills to battle the COVID-19 pandemic.

African shareholder governments, Africa50

The app provides health workers with mobile

is well placed to join Africa CDC and the

access to a wealth of COVID-19 knowledge

African Union in their efforts to combat

resources, developed by WHO, that include

COVID-19

look

up-to-the-minute guidance, tools, training,

forward to a longer-term collaboration with

and virtual workshops that will help them

Africa CDC to help address the continent’s

care

health

themselves.

the

continent.

infrastructure

We

needs,leveraging

for

COVID-19

patients

and

protect

Alain

Ebobisse,

chief

executive officer of Africa50.
TECHNOLOGY

CAN

SUPPORT

AFRICA'S

REPSONSE

Development

joint

support

initiative

to

regulators

for

member

call
and

on

remittance

for sending and receiving remittances,
ongoing

pandemic

of

The goal is to remove the obstacles that
migrants and their families face when
sending and receiving money so that
they can continue to cover basic needs

these impacts, the joint call to action

putting

encourages

the

power

of

learning

and

stakeholders

health workers everywhere,” said Dr. Tedros

and

Adhanom

financial services, and to bring together

Ghebreyesus,

WHO

director-

digital

access

to

especially remittance service providers,

Commission and leading UK firms as well as

by 20,000 global health workers in a WHO

improve remittance flows.

British

webinar

academy survey conducted in March of 2020.

discussed the challenges and opportunities

An overwhelming majority of respondents

of Covid-19 crisis in Africa and explored

said virtual learning on demand would be

ways

helpful

with

tech

firms

can

support economic recovery.

cross-border

actors in the public and private sectors,
to

partnerships

the

remittances sector to enhance physical

The app is built around the needs expressed

The

in

knowledge-sharing directly into the hands of

International Trade, the African Union
SMEs.

COVID-19

outbreaks.

education and health care.To mitigate

A virtual meeting with the UK Department for

African

service

providers to improve migrants’ access

“With this new mobile app, the WHO is

general.

and

state-led

policymakers,

and services such as food, housing,

each other’s expertise and stakeholder
networks",says

Nations

Capital

and to reduce transfer costs during the

“As a pan-African entity funded by 28

on

Nations

Programme (UNDP) announced their

specifically for the purchase of test kits
and

United

in

preparing

for

COVID-19

challenges.

solutions

that

would

“Remittances are essential for COVID-19
response and recovery,” said Asako
Okai, UNDP assistant administrator and
director

of

its

crisis

bureau.

“In

countries with limited social safety nets

In her remarks H.E. Dr. Amani Abou-Zeid said
that “Dealing with the health and economic

The

challenges of COVID-19 has made one point

for free download from both the Apple app

abundantly clear for African countries: that

store

we need broadband, faster, cheaper, and

Chinese,

expanded to the last

Spanish.

application
and

innovate

Google
English,

is
Play

available

store

French,

in

Arabic,

Russian

and less diversified economies, they
often serve as a lifeline, and more so in
times of crisis",Ms. Okai added.

and

mile of our populations.”
The AU Commissioner also pointed to the
opportunities for digitalisation and intraAfrican trade brought forward by the current
crisis, due to increased reliance on online
services and transactions as well as local
and

Continental

supply

chains.

She

highlighted the importance of innovative
partnerships

with

tech

companies

and

entrepreneurs to bridge the digital gap in
Africa and boost Africa’s digitalisation and
trade.
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TEAM NAMIBIA MEMBERS NEWS
BANK WINDHOEK BRINGS WATER CLOSER TO THE COMMUNITY
individuals in need of shelter or medical
operations, victims of emergencies and
disasters amongst others - within the
Khomas Region.
The tanks are filled regularly and serve
the densely populated Moses ǁ Garoëb
and the Samora Michel Constituencies,
which have limited access to essential
services

such

as

potable

water

and

electricity. The locations are some of the
City of Windhoek’s priorities in terms of
the provision of essential services.

Responding to a need: From left, Bank Windhoek’s executive officer of marketing and
corporate communication services, Jacquiline Pack, pictured with Moses ǁ Garoëb
constituency community members representatives
On

Wednesday,

13

Bank

“As a connector of positive change, we
believe that it is essential for us to take

and corporate communication services,

care of our community in which we

Jacquiline

operate.

visited

2020,

the

Moses

ǁ Garoëb constituency in Windhoek.

And

with

the

COVID-19

pandemic, we thought it necessary to
bring safe and clean water as closer as

Accompanied by her departmental staff,

possible

Pack’s visit was to assess the impact of

desperately needed ," said Pack.

water

tanks

donated

to

to

communities

where

it

is

settlements around Windhoek. Capricorn

Bank Windhoek’s donation supports the

group and Bank Windhoek collaborated in

City of Windhoek’s mayoral relief fund.

donating 13 tanks, each with a capacity of

launched

10 000 litres, to provide safe and clean

pensioners,

water to residents.

disabilities, child-headed homes,

2016,

the

people

members

Constituency

representatives’,

Maria Amutenya, Joseph Joseph, and
Shinana,

thanked

Bank

Windhoek for the gesture on behalf of the
residents.
Amutenya recalled that they used to
experience challenges with access to
water,

which

specific

was

periods

only

on

a

available

prepaid

at

basis.

"Thank you, Bank Windhoek. These tanks
are helping us in fighting the COVID-19

informal

in

ǁ Garoëb

Moses

community
Thomas

Windhoek’s executive officer of marketing
Pack,

May

Three

fund

assists

living

with

pandemic since we use the water for most
cleaning and cooking purposes," she
said.

FNB AND BOKOMO SPREADING HOPE
FNB and Bokomo Namibia have partnered

Optimisation

Emergency

“The FNB HOPE fund has committed to

on a food drive initiative via the FNB

(HOPE) button on their happiness store

doubling up on all donations received.

happiness store which aims at alleviating

(www.fnbhappinessstore.com.na)

We hope that together we can collect at

hunger and assist the most vulnerable of

opened the opportunity for all to assist the

least

the

HOPE fund to support the government’s

needed food drive initiative” concluded

fight against Covid-19 .”

Kahivere.

nation during the current Covid-19

pandemic.
Revonia

Kahivere,

foundation

manager:

FirstRand
“We

Namibia

know,

that

in

Pandemic

and

N$100,000

towards

this

much

Bokomo Namibia is offering bags of maize
meal

at

a

discounted

price

and

will

during these challenging socio-economic

distribute these to desperate communities.

times, food security has become a fragile

“We ask all Namibians to lend a helping

concept and our people have difficulty in

hand by purchasing bags of millie meal

accessing basic necessities every day as

online for those who need it most” said

this lockdown continues.

Nadia Lawrence, head of marketing at
Bokomo Namibia.

FNB Namibia recently established a Health
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TEAM NAMIBIA MEMBERS NEWS
NBL STRENGTHENS SUPPORT TO COVID-

Namib

Mills

committed

19 HOMELESS SHELTER INITIATIVE

to ‘Feeding the Nation’
Namib Mills has worked hard over the decades
with various partners to support some of the most
vulnerable members in society. They feel a strong
sense of responsibility to the communities in
which they operate, and they believe in the
potential of these communities.
Their

primary

focus

is

to

assist

the

most

vulnerable members of their society and they do
this through feeding programs and donating to
charities and organisations that align with their
goals. Namib Mills focus areas are nutrition,
nutrition education, women empowerment and
SME development.
Windhoek

Life

Change

Centre

is

a

welfare

organisation that is registered with the Ministry of

NBL managing director, Marco Wenk (left) and Helen Mouton (deputy director –
MoHSS, Khomas Region)

Health and Social welfare. Namib Mills sponsors
this organization with a monthly contribution, to

Following its recent donation of 53 tents

passionate

towards the COVID-19 homeless shelter

government, and applaud them for this.

vulnerable

initiative by the Ministry of Health &

Our support comes from a place of care

allocated monthly on average is N$305 244.75

Social

and passion for our country and speaks

totalling to N$3 662 938.00 per annum.

Services

(MoHSS),

Namibia

Breweries Limited (NBL) – a subsidiary of
the Ohlthaver & List (O&L) group –
followed up with further support of this
project,

with

a

beverage

donation

valued at close to N$100 000.

about

this

initiative

by

directly to our vision of being a catalyst
for positive change, and our purpose of
‘creating a future, enhancing life’. As far
as we can, we will continue to support
government’s efforts during the war on

handed over 340 cases of Fruitree juice
to the MoHSS for the close to 500
homeless people currently sheltered by
the project. Wenk:“We are extremely

Daily

meals
local

continue

communities.

providing
The

total

help

to

amount

They see the difference that their efforts make to
the communities they serve. Further, Namib Mills
will ensure that during the Covid-19 pandemic
food products to the Nation remains their priority.

are

provided

to

those

sheltered by the project, with support
from

they

the quality, production, distribution and supply of

COVID-19.”

NBL Managing Director, Marco Wenk

ensure

churches

and

other

organizations.

Namib Mills is a proudly Namibian company, they
strive to be a better company by nurturing and
uplifting the communities around them. Namib
Mills will continue to play their part in ‘Feeding
the Nation’.

MTC SHELTERS HOMELESS DURING LOCKDOWN
Namibia’s most admired brand mobile

with a lunch packs for the duration of

permanent solution to the homeless and MTC is

telecommunications

company,

lock-down.

desirous to be part of that solution. We would like

provided

quality

120

high

MTC,

tents

to

to thank the different churches, the City of

shelter over 240 homeless Namibians

“After assessing the conditions of our

Windhoek and individuals for the assistance they

housed at the Khomasdal Sport Stadium

people at these two sites, we knew we

rendered to these two sites so far. We would also

and

needed to do something fast to protect

like to thank ‘I Dream Africa’ for making the tents

them from bad weather and to restore

available to us at such short notice. Together we

their dignity. We are all aware that we

can do much better,” said MTC’s Tim Ekandjo.

Katutura

Youth

Complex

sports

facilities at the cost of N$600 000.
Each tent provides accommodation for

have so many Namibians without homes.

two people and comes with mattresses

We drive past them daily and for many of

MTC is proud to make this contribution and they

and blankets. The tents will be on site

us their begging becomes a nuisance.

encourage like-minded organisations to make

for the duration of the lock-down to

We judge them for their choices when

bold moves and put people before profit so that

shelter the homeless. MTC will also be

we do not know the options they had to

this great nation overcome this virus.

providing the accommodated persons

choose from. It is time that we find a
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SOME OF TEAM NAMIBIA MEMBERS PROFILES
NATIONAL PETROLEUM
CORPORATION OF NAMIBIA
(NAMCOR)

Namibia Industrial
Development Agency (NIDA)

NAMCOR is the national oil company of Namibia, with the
mission of creating value to all its stakeholders across the
oil and gas value chain. Their world class exploration and
production data base, and oil license blocks form some of
the

major

attractions

to

Namibia’s

hydrocarbon

potential.They deliver value in the downstream sector,
The Namibia Industrial Development Agency (NIDA) is the
state

owned

enterprise

created

under

the

Ministry

of

Industrialisation, Trade and SME Development.The mediumterm core focus of NIDA is anchored on: employment creation,

through the sale of various petroleum products to different
segments of the market.
For more information visit: http://namcor.com/

entrepreneurship development, investment facilitation and
attraction,

export

oriented

industrial

growth,

CHOPPIES NAMIBIA

import

substitution, and youth empowerment.
For more information visit: http://www.nida.com.na

Amutanga Trading Enterprise CC

Choppies operates mainly in three retail formats: Hyper stores,
Amutanga Trading Enterprises is a registered business in Namibia.
They

specialise

construction

work,

in

civil

surveying

construction
work,

site

consultation and labour based projects.
For more information call: +264 (0) 61 210 242

work,

mechanical

management

and

Super Stores and Value Stores. The retail chain offers to
customers mainly focuses on food and non-edible groceries,
clothing,

tobacco,

liquor,

beauty

products

and

general

merchandise.The offer also includes additional value added
services such as financial transactions at the till points.
For more information visit: http://www.choppies.co.na
TEAM NAMIBIA NEWSLETTER JAN-JULY 2019
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15 BENEFITS OF TEAM NAMIBIA MEMBERSHIP
ONE: ASSOCIATION WITH A TEAM
NAMIBIA BRAND & USE OF
TRADEMARKED LOGO
Your association with the Team Namibia
brand would position you as an
organisation that is associated with a cause
that ultimately supports the sustainable
development of our economy. Team
Namibia members who are registered with
the member-based marketing organisation,
and who have category 1 or 2 members,
retail members or strategic partners have
the exclusive right to use the Team Namibia
logo when advertising or promoting their
businesses (after approval by Team
Namibia).

Team Namibia members or indeed nonmembers who have registered their
Namibian product/s with Team Namibia and
have paid the related fees, have the
exclusive right to use the Team Namibia
product logo when advertising or
promoting their products (after approval by
Team Namibia).
With the security of a trademarked logo,
members of Team Namibia can ensure to
distinguish their products and services from
their competitors. The trademarked logo
communicates with and captures the
attention of buyers; it conveys the message
that the Namibian product or service meets
quality, health and safety standards and that
the supplier of the service or product is local
and can be trusted to contribute to the local
Namibian economy.

TWO: ADVOCACY
Team Namibia actively engages with
stakeholders ranging from government
through to private sector organisations
across all industry sectors to raise
awareness of Namibian products and
services, and to support our local industry
and service providers.
THREE: TEAM NAMIBIA DIRECTORY

All paid-up members of Team Namibia will
be featured free of charge in Team
Namibia’s Annual Directory, which will be
distributed to key decision makers and
influencers in our economy, and will be
distributed at key targeted “outlets”. In
addition, members will be offered
favourable rates to advertise in the directory
to further increase their exposure. Team
Namibia provides member lists to publishers
of other directories; e.g. Namibia Trade
Directory and Who’s Who.

FOUR NEW MEMBER PROFILES &
CERTIFICATES
Profiles of all new members will be listed in
next Team Namibia newsletter and on social
media platforms, as well as on negotiated
third party platforms. Upon registration of
membership a certificate will be issued to
the new member. An updated certificate will
be issued every year, upon receipt of
payment of membership.
CONTENT MARKETING
FIVE: SOCIAL MEDIA/DIGITAL
MARKETING
Team Namibia is active on various social
and digital marketing platforms. These
currently include LinkedIn, Twitter,
Instagram and Facebook. We have
increasing “following and engagement” on
various platforms. Regular activity by Team
Namibia will benefit all members that are
associated with the Team Namibia brand.
Team Namibia distributes content from your
media releases directly to our audience
(organic or paid for) or curate existing
content, which also allows for third party
endorsement, on a regular basis, to relevant
audiences.

SIX: MEDIA RELEASES
Team Namibia regularly communicates with
the media. If needed, we can distribute your
media releases on a monthly basis to the
media – this includes the print media,
television and radio – including commercial
channels – in Namibia, within the region and
internationally. Team Namibia also writes its
own copy or press releases and generally
approaches its members to give comments
or quotes for Team Namibia press releases
when relevant.
SEVEN: COMPETITIONS/CONTESTS

Team Namibia regularly runs competitions –
on digital platforms and the traditional
media. Aim of the competition is
predominantly to secure greater awareness
of our members and their products and
services as well as greater engagement with
Team Namibia and what it stands for.
EIGHT: NEWSLETTER
Team Namibia produces a regular
newsletter. Recipients of the publication are
member organisations of Team Namibia and
key decision makers in both the public and
private sector. Team Namibia will publish
content received from your organisation on
a regular basis.

CALL US ON TEL. 061- 417410 OR E-MAIL US AT

NINE: SUPPLEMENTS
Team Namibia negotiates supplements in
key print media supported by affordable
advertising rates for our members. This we
intend to secure on a quarterly basis with a
focus on key local service industries. This
would create editorial opportunity for our
members.
EXHIBITIONS & EVENTS
Due to social distancing requirements
these activities will mostly take place
virtually.
TEN: TEAM TALK EVENTS:
Team Namibia hosts Team Talk events.
These events allow our members to share
their expertise and to create networks in
view of increasing value addition.
ELEVEN: ARRANGEMENT OF BUSINESS
TO BUSINESS MEETINGS:
Team Namibia will host member networking
events, such as business meetings between
members and retailers. These events allow
our manufacturers and producers to meet
with retailers and distributors.
TWELVE: INVITATION TO PUBLIC
EVENTS:
Team Namibia frequently receives
invitations from government authorities and
other organisations. These are distributed to
our members.
THiRTEEN: ANNUAL GENERAL MEETING:
All members are invited to attend Team
Namibia’s Annual General Meeting (AGM),
featuring high profile guests and keynote
speakers. Members will have the chance to
network with fellow members and be
updated about latest trends.
FOURTEEN: EXHIBITIONS:
Team Namibia is participating at several
exhibitions per year – at some Team
Namibia will have a small stand, at other
Team Namibia will be attending solely as a
visitor. Team Namibia will engage members
to become co-participants at the exhibitions:
in various ways, shared space,
product/service information for distribution
(flyers) or display of products.

RESEARCH
FIFTEEN: RESEARCH:
Team Namibia gains market intelligence
through regular surveys. These include
perceptions surveys as well as surveys to
establish key trends. Members can also seek
Team Namibia’s support with regard to
conducting surveys. Once we have received
your survey questions, we would be able to
create an online survey on your behalf and
provide you with the raw data for your own
INFO@TEAMNAMIBIA.COM
interpretation.
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