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In addition, Government is looking at Tax-back
Loan Scheme for non-mining corporates; the
relaxation of labour regulations to protect jobs.
To avoid major retrenchments and business
closures, employers including Government and
business owners will be allowed to negotiate a
temporary 20% reduction of salaries and wages
during the crisis period, and 40% for the worst-hit
industries.
To support the households cope with reduced
income, increased health related spending and
other hardships due to the virus outbreak,an
Emergency

Income

Grant,

a

Tax-back

Loan

Scheme for tax-registered and tax-paying (PAYE)
employees and self-employed individual persons
who have lost income or part thereof as well as a

Finance Minister: Honourable Ipumbu Shiimi

water subsidy during lock-downs.

GOVERNMENT ANNOUNCES
ECONOMIC STIMULUS AND RELIEF
PACKAGE
In

response

to

these

Government,

in

collaboration

unprecedented
with

economic
all

hardships

stakeholders;

the

private,

development partners and other non-state actors, has adopted the first
phase of the Economic Stimulus and Relief Package geared at
addressing the negative effects arising from the first 21-day lock-down
period.
The total Stimulus and Relief Package amounts to N$8.1 billion,
comprising of N$5.9 billion in direct support to businesses, households

Mr Iipumbu Shiimi, Namibia’s minister of
finance said: “I wish to reassure the business
community, large corporates
and the micro, small and medium-sized
enterprises in all sectors of our economy that
the Government will continue to support
economic activities as well as households
during the current challenging circumstances
and in the recovery
phase of our economy. Equally, the
Government calls on effective partnerships,
solidarity and dialogue with all stakeholders
during this time of coordinated actions.”

and cash flow and acceleration payments for services rendered to
Government and N$2.3 billion off-balance sheet Government liabilities.
The package is directed at formal and informal businesses in sectors
which are directly affected by the lock-down measures, and households
and the related labour market aspects such as job retention to mitigate
the negative impact on income and provide for the basic amenities for
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UUMKUMWE
TOGETHER, OUR FUTURE IS INDEED BRIGHTER

BANK OF NAMIBIA INTRODUCED
REGULATORY AND POLICY RELIEF
MEASURES

BoN cut the repo rate by a percentage point
from 6,25% to 5,25%, levelling it with that of
South Africa. The cut is a necessary growth
stimulant, which is also meant to cushion
the negative effect of Covid-19 on the
economy. Former Bank of Namibia (BoN)
governor,now finance minister Iipumbu
Shiimi, therefore also asked commercial
banks to cut their lending rates to
businesses and households for the impact
to be translated into the economy.
According to Mr Shiimi it would give
breathing space for businesses, who own
debts or are planning to borrow, by lowering
their operational cost, as the cost of
servicing debt falls.
The same was expected for the indebted
households, who owe commercial banks
about N$50 billion in mortgage payments.
The saving can be used to enhance (the
purchasing power) the depressed demand,
or, optionally, households can channel the
savings to repaying their debts.
CASHFLOW RELIEF FROM FNB NAMIBIA

“FNB Namibia is now offering three-month
Covid-19 cash-flow relief assistance to
customers.
Customers who have been financially
impacted can apply via the FNB App or to
check if they qualify via Cellphone banking .
The relief will be evaluated on an individual
basis. According to Mr Erwin Tjipuka, chief
executive officer of FNB Namibia:"In
essence, customers who are in good
standing, and who experience challenges
with income directly related to COVID-19 are
the most likely to qualify.”
Products eligible for cash-flow relief are
home loans,vehicle and asset finance and
personal loans.
During the three-month payment holiday, a
customer will not be expected to make any
installments (capital or interest) and interest
will be calculated as normal during the cashflow relief period. The existing loan term will
then be extended accordingly when
payments commence, to ensure the value of
the installment does not increase.
FNB is also there for those who might not
qualify. These customers are requested to
contact the FNB Collection teams in order to
make payment arrangements
on their loans.

BANKERS ASSOCIATION OF NAMIBIA
CLARIFIES FUNDING RELIEF BY BANKS

STANDARD BANK PROVIDES RELIEF TO
CLIENTS IMPACTED BY COVID-19

The Bankers Association of Namibia (BAN)
has provided further clarity to customers on
the case-by-case funding relief, which is
handled according to each bank’s
respective rules.

Mr Vetumbuavi Mungunda, chief executive
officer of Standard Bank Namibia says: “We
remain rock-solid to weather this crisis and,
with your support and understanding, we
will emerge in a strong position to move
your business and lives forward.”
Standard Bank found that it is imperative
that the bank offers relief to her clients
impacted by COVID-19 with respect to their
loan facilities with the bank.

“It is important to clarify that monthly
payments will not be waived altogether but
will only be moved out for a limited period
of time,” said Sarel van Zyl, chair of the BAN.
While all commercial banks in Namibia are
more than willing to provide help and relief,
Van Zyl emphasised that customers and
companies still need to be in good standing
and comply with other relevant financial
terms.
“As with any loan, each bank has its set rules
and regulations, and customers who have
been negatively impacted by the Covid-19
pandemic and therefore require a loan or
payment relief, as a result, should approach
their respective bank to work out the terms
and find a solution that is beneficial to all,”
advised Van Zyl.
He continued that ideally, people who are
not impacted financially by the pandemic
should continue paying their debt and avoid
incurring extra debt, as this might lead to a
more compromised situation afterwards.
Regarding businesses that are currently
closed and not receiving an income, Van Zyl
advised that these companies should
contact their respective banks and consult
with them about specific solutions available
going forward.

The tourism sector and the game hunting
sector experienced an immediate impact in
the past three weeks and Standard Bank is
extending a capital and interest repayment
holiday for up to 12 months to clients
operating in this sector. A further relief in the
form of capital and interest repayment
holidays for up to six months until 30
September 2020 is extended to all of
Standard Bank’s Small and Medium
Enterprise clients with an annual turnover of
less than N$10 million, regardless of the
sector in which they operate.
All student loans will attract 0% interest for a
period of 3 months ending 30 June
2020 to assist the parents and guardians
who are dealing with the additional related
pressure, which will be reviewed end of
June 2020.
Other affected clients of the bank that are
not included in previously mentioned
categories, can contact their relationship
managers or Standard Bank’s customer
care centre where their request will
be assessed on a case-by-case basis.
Whilst the bank extends this support, clients
are also encouraged to continue meeting
their financial obligations wherever possible
.

BANK WINDHOEK EXTENDS SUPPORT OPTIONS TO CLIENTS
These critical times require extraordinary collaboration to make a positive impact where it
matters the most. Bank Windhoek is fully committed to supporting clients in both good and bad
times. Clients all have different circumstances and varying needs for assistance. To optimise the
impact of the support, Bank Windhoek wants to address the specific needs on a case-by-case
basis. Clients are invited to contact their branch or relationship managers to discuss support
options, including deferment of capital and interest payments for three months or longer and
restructuring of facilities in line with Bank Windhoek’s risk models.
Bank Windhoek has put in place a fast-track application process for the deferment of capital and
interest payments on term loan facilities, vehicle and asset finance, mortgage loans and
overdraft facilities up to N$2,5 million and for an initial period of up to three months.
The fast-track process is designed to simplify applications and facilitate quick response by the
Bank to ensure clients are assisted timeously. The special arrangements are available to clients
who are in good standing with the bank and aims to specifically support SME’s with a turnover
of under N$10 million a year, clients in the tourismnsector, the agriculture value chain, transport
and health sectors as well as clients who may have lost all or part of their salary income due to
the fallout of COVID-19
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CAPRICORN ASSET MANAGEMENT ASSESSING
CORONAVIRUS IMPACT ON MARKETS
The coronavirus outbreak is having an

This stimulates the fear of a global recession.

CAM analysts point out that just as this

extreme impact on the global financial

CAM also notes that there will be a market

latest crash was impossible to forecast,

markets.

Asset

correction when conditions become favourable.

in

Management (CAM) the real cost to the

When this happens, a lot of valuable assets may

magnitude of the correction (if any) is

actual economies is still unknown, and the

be available at great discounts. Herein lies the

just

opportunity. CAM admits that it does not know

cautioned that the greatest mistake an

where the “bottom” will be, stating that the best

investor can make now is to switch out

indication will be when the number of new

based on fear as it would result in the

cases decreases or if a vaccine is developed.

realisation

Until then, volatility is expected to remain high.

incurred.

“We are also unsure about the extent of the

"We highly recommend that investors

damage the virus is having on the economy,

revisit their personal investment goals,

local

and

future

According

effects

determined

as

to

Capricorn

cannot
the

be

accurately

situation

is

still

developing.
“We recommend that investors consider
their

long-term

strategic

investment

allocation

before

goals

and

making

any

changes to their portfolios. Volatility in the
markets are high and shall remain high until
the virus has stopped spreading, only after

and

global,

the

situation

of

book

specifically

time

However,

losses

and
CAM

thus

consider

far

their

main

investment horizons (the time frame of

catalyst for the global sell-off in equities.

their planned investments). Care should

values of the assets they represent. We

However,

will

be taken not to make a short-term

strongly discourage any form of speculation

publish various GDP figures for quarter one

decision on a long-term asset.While

on the market – now and always”, read a

within the next two months, the effects will be

equity exposure is the source of the

CAM statement issued on 17 March 2020.

measurable

better

decrease in market value, it is only

fundamental analysis can be carried out,” read

equity exposure that can repair the

the CAM statement.

damage in the shortest time frame. For

notes

that

the

outbreak

of

the

to

a

respective

great

the

uncertain.

the

developing.

the

is

still

as

way,

current market prices reflect the intrinsic

as

uncertainty

is

same

that would it be possible to evaluate if the

CAM

This

as

the

countries

extent,

and

coronavirus, as well as some other recent
geopolitical

tensions,

have

caused

a

example, should an investor decide to
Money Market funds are conservative funds and

switch from the equity fund into the

will not be impacted by the global sell-off in

investment fund, the loss of 26% (from

equities. Any invested capital is not at risk.

21 February to 12 March) will be locked

However, the actions that local central banks

in, and the investor will only recover at

may take in response to the situation (e.g. to

the current rate of around 7% in money

cut lending rates), will dampen the expected

market funds (assuming no change in

return that these funds can achieve in the

central bank rates). This will take the

future.Funds with a high percentage of local

investor around four years to recover

and international equity exposure, as well as

the lost capital. A market correction can

property and to a lesser extent local bonds, are

take considerably less time",reads the

significant sell-off. Although most major

most at risk. Although we strongly believe a

statement.

central banks are expected to implement

correction

rate cuts to stimulate their economies, the

invested capital is at risk in the short term.

significant

sell-off

in

global

financial

instruments and particularly all equities.
Therefore, a reduction in the market value
of client portfolios that have exposure to
non-cash instruments (e.g. property, bonds
and equities) can be seen.
The coronavirus is having material effects
on the global economy. All major stock
markets across the globe are experiencing a

negative

economic

effects

evident for a couple of months.

will

remain

will

take

place

in

due

course,
(Source:https://neweralive.na/posts/cam
-assessing-coronavirus-impact-onmarkets)

PREVENT COVID-19 SPREAD
CONNECT WITH CDC
CALL OUR 24/7 TOLL FREE NUMBER
0800100100
MINISTRY OF HEALTH AND SOCIAL SERVICES NAMIBIA
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IN THE NEWS
EPZ TAX INCENTIVES FRUITLESS, TO BE SCRAPPED – SCHLETTWEIN
The government's Export Processing

“The review of the EPZ regime concluded

As a result of the EPZ tax regime the

Zone

allows

that the zero tax holiday did not yield the

European Union grey-listed Namibia as

companies to operate without paying

desired outcomes in terms of attracting

a non–cooperative jurisdiction for tax

any

new investments and creating jobs, and

purposes (tax haven).

(EPZ)
tax

has

laws,
failed

investment,
employment

which
to

attract

create
and

new

significant

has

eroded

the

country's tax base, says the finance
ministry.
finance

minister

Calle

Schlettwein made these remarks while
tabling the income tax amendment bill
seeking to scrap certain incentives
enjoyed by a handful of companies in
Namibia.
his

Schlettwein said the EPZ regime will be

He added that the manufacturing tax
anticipated growth and equally created a
revenue loss.
The

EPZ

regime

was

introduced

in

Namibia in 1995 as a policy instrument to
attract

motivation

in

the

National

to

Schlettwein

scrap

said

government's

the

over

foreign

investment,

facilitate

as the transfer of technical skills to the
local workforce.
It was also designed to contribute to an

the

years,

increased

of

these

product, enhance diversification of the

incentives, which had been in place

Economic Zone (SEZ) regime that is
being finalised. The framework for the
SEZ model will set policy provisions that

share

the

governance

structure,

applicable investment incentives and
guide

the

transition

from

EPZ

and

manufacturing incentives regimes to the
SEZ incentives.
Schlettwein, however, did not say when
they will scrap the 24-year-old EPZ

incentives ",

evaluation

phased out and replaced by the Special

define

import of capital and technology as well

Assembly " why a new law should be
passed

collection,” said Schlettwein.

incentive regime also did not achieve the

Former

In

created a loss to government in revenue

of

gross

domestic

regime, nor did he quantify the loss
through subsidising EPZ companies for
more than two decades.

economy and create employment.

since 1995, have proved to be fruitless

(Source:https://www.namibian.com.na/8

when

8396/read/EPZ-tax-incentives-fruitless-

matched

with

the

desired

to-be-scrapped-%E2%80%93-

intentions when they were introduced.

Schlettwein)

COVID-19 PUSHES FUEL PRICES DOWN
Petrol prices will come down by a

At the end of February 2020, one barrel

“The financial speculations resulted in

whopping N$1.70 per litre and diesel

of petrol traded at an average of about

the depreciation of the Namibia dollar

will decrease N$1.20 per litre on 1 April

US$64, in comparison to an average of

against the US dollar. On average, one

2020 as global demand for the oil wanes

US$41 during March 2020. In addition, a

US dollar exchanged for N$16.3 during

in the face of the crippling impact of the

barrel of diesel traded at about US$47

March in comparison to an average N$15

Covid-19 outbreak.

during March compared to US$65 at the

per US dollar at the end of February

end of February 2020. “This dramatic

2020".

The massive drop in local oil prices was

drop of petrol prices is caused by the

announced even as the local currency

impact

global

On the retail front, over-recoveries at

depreciated against the United States

economy and the continuous high supply

service stations calculated per product

greenback.

of oil products during a period of low

on the basic fuel price were 192.9 cents

demand,” Alweendo explained.

per litre for petrol and 147.5 cents per

of

Covid-19

on

the

As of the beginning of April, the reduced
petrol

price

at

Walvis

Bay

will

be

litre for diesel. According to Alweendo
The minister further noted that on the

,these over-recoveries are very high and

N$11.35 per litre while diesel will be

international money market,

the US

consequently necessitated the ministry

N$12.13 per litre.

dollar is still the main currency used for

to make these latest fuel pump price

conducting foreign transactions and said

adjustments.

In a statement sent out on Friday, mines

it appears that there has been ample

and energy minister, Tom Alweendo

speculation resulting in an increased

(Source:

stated that refined oil has recorded

demand for the greenback.

https://neweralive.na/posts/covid-19-

significant price reductions in terms of

pushes-fuel-prices-down)

the international product market.
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TEAM NAMIBIA MEMBERS NEWS
MTC LAUNCHES NEW DATA SHARING SERVICES WITH ‘TAAMBA’
MTC confirmed the imminent launch of

their balance is on zero for use, and then

He added that MTC will always be on the

its ‘taamba’ product line, which will be

pay it back next time they recharge. This

forefront of pioneering solutions such as the

offering three solutions, namely taamba

is

launch

gifting, taamba ddvance, and taamba

emergencies. The last product line is

company’s

transfer.

taamba transfer, which is like airtime

convenience to its consumers.

crucial,

especially

and

According to MTC’s chief human capital

transfer

a

and

available data to any MTC customer.

affairs

officer

Tim

chunk

a

cases

transfer
corporate

allows

in

of

of

subscriber

data

from

their

of

which

ensuring

is

it

development,

“In a fast-paced technological industry, the

solutions,

Ekandjo

said

a

customer-

(Source:https://neweralive.na/posts/mtc-

research, consumer study processes and

centric approach is at the core of MTC’s

launches-new-data-sharing-services-with-

service

keenness

everyday business practices. “We are

taamba)

looking

for

from

convenient

the

market,
to

always listening to our customers and

transform the mobile data market. The

constantly thinking of innovative ways

word

that

taamba

products

means

‘take’

in

Oshiwambo.

the

brings

relevant", Angula continued.
Asked what impelled the design of such

market

products,

way

golden rule is to innovate, adopt, and remain

product follows years of research and
by

these

to

Ekandjo, the development of this new
informed

of

satisfactorily

attend

to

their

demands. These innovatively designed
solutions will transform the mobile data

Of the three solutions,taamba gifting was
launched
already

in

February

and

gifting

MTC’s chief commercial officer Melvin
Angula explained product designs are

for someone else directly from their

always

available

the

needs, and the only way to do that is by

for

listening and understanding what the

then

market wants. “To gift one with data is

someone

credit,
of

taamba

market to the benefit of our consumers”.

is

allows subscribers to buy data bundles

hassle

operational.

2020

thus

alleviating

purchasing

and

them

airtime

having

to

convert it to data bundles.

tailored

to

answer

customers’

quite simple. All you have to do is dial

MTC 's chief commercial officer Melvin Angula

*682# and follow the simple instructions;

(left) and MTC's chief of human capital and

Taamba advance is an airtime advancing

alternatively, call our 24 hours contact

corporate affairs officer Tim Ekandjo

service, which a customer can pre-select

centre for assistance,” explained Angula.

to request an amount of airtime when

BANK WINDHOEK ANNOUNCES NEW INTEREST RATES
In response to the announcement by the

quo everywhere and that we are in

monetary policy committee of the Bank

uncharted territory.“We believe that the

of Namibia (BoN) to decrease the policy

quick and sweeping change announced

rate (repo rate) as announced on 20

by BoN will be the first of many and we

March 2020, Bank Windhoek hereby

can expect swift policy reforms to firstly

confirms

guide banks to assist our clients better,

the

reduction

of

its

prime

lending rate by 1.00% from 10 .00% to

but

9.00%.

individuals and businesses operating in

also

to

lighten

the

burden

on

Namibia.”

The mortgage lending rate will decrease
from 11.00% to 10.00%. The interest rate

“The impact from Covid-19 will go down

changes will be effective from Monday,

in

30 March 2020.

financial

history

as

the

markets,

worst

disaster

currencies

and

for
the

world economy, but it is in times like

According to Diederik Kruger, head of

these where brave leadership is needed

funding and liquidity management at

to

Bank Windhoek, the impact from the

prosperous future for all of us,” Kruger

worldwide economic decline, triggered

said.

by the Covid-19 virus changed the status

chart

a

new

course

towards

a

Diederik Kruger, head of funding and liquidity
management
at Bank
Windhoek
TEAM NAMIBIA
NEWSLETTER
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SIMPLE WAYS TO PREVENT THE SPREAD OF COVID-19 IN THE
WORK PLACE (DURING OR AFTER LOCK-DOWN)
On 17 March 2020, President Hage

5. Avoid facial touching. Create habits

15. Avoid sharing newspapers . Do not

Geingob

and reminders to avoid touching your

share newspapers and magazines with

face and cover coughs and sneezes

colleagues or remove any magazines from

declared

the

novel

coronavirus (Covid-19) as a state of
emergency

throughout

reception areas.

Namibia.

Therefore, all sections of our society –

6. Paper towels. You can place paper

including businesses and employers

towels on the handle when opening and

16. Documents. If a document has to be

– must play a role if we are to stop the

closing public bathroom doors, which

printed, make sure that you have your

spread of this disease.

can be a hotbed for germs, to shield the

own copy and do not it leave lying

hand from the virus.

around on desks to be picked up by
someone else.

The 20 measures outlined here will
help prevent the spread of infections,

7. Ventilation. Increase ventilation by

such as colds, flu and stomach bugs,

opening

in

conditioning.

supply of office essentials such as pens,

8. Bin it. Consider increasing the amount

offices

the

workplace

customers,

and

protect

contractors

and

employees.

windows

or

adjusting

air

calculator, hole punch and stapler. Many

of waste disposal points around the
Companies

should

start

practising

these things now, even if COVID-19
has

not

arrived

in

the

office for discarded tissues and ensure
that these are emptied regularly.

workplace
9. Sharing of food. Limit your

where you operate.

food

sharing.
can already reduce working days lost

10. Cafeteria staff. Strengthen health

due to illness and, stop or slow the

screening for cafeteria staff and their

spread of COVID-19 if it arrives at your

close contacts and ensure that cafeteria

workplace.

staff and their close contacts practice
strict hygiene.

doorknobs,

tables,

surfaces

like

desks,

and

handrails regularly.

these

resources

but

at

present it might be wise to bring in your
own. Alternatively if you are sharing, you
should disinfect your stationery regularly.
18.

Video

conferencing.

videoconferencing

for

Use

meetings

when

19. Kitchen etiquette. Shared kitchens at
work are hotspots for bugs. Make sure
that you have a regular washing up rota,
use disposable paper towels and give
work

11. Use online banking. Use online
transactions

where

possible

to

limit

handling of cash.

surfaces,

microwaves

a

kettles,

toasters

and

regular

clean

with

antibacterial wipes.
20. Coffee and tea. The office tea round

2. Stop handshaking. Use other noncontact methods of greeting such as

12. Manage customer flow. Use booking

curtsy or elbow greeting.

and scheduling to stagger customer
flow.

is one of the more social aspects of the
working day, but for now the best advice
is to make your own tea and coffee and,
make sure you have your own mug at

3. Practice respiratory hygiene. Make
sure you, and the people around you,

13. Social distancing. Maintain at least

follow good respiratory hygiene. This

1

means covering your mouth and nose

yourself and anyone who is coughing or

with your bent elbow or tissue when

sneezing.

metre

(3

feet)

distance

work that only you use.

between

Source: Coronavirus disease 2019. 2020.

you cough or sneeze. Then dispose of
the used tissue immediately.

share

possible.

By carrying out these measures, you

1. Disinfect. Disinfect

17. Office stationery. Have your own

Coronavirus
14. Go paperless. Paper is porous and

Available at:

disease

2019.

[ONLINE]

absorbs bacteria, making it one of the

https://www.who.int/emergencies/disease

4. Regular hand washing. Clean your

easiest ways to spread germs around the

s/novel-coronavirus-2019. [Accessed 16

hands

office.

March

at

the

door

and

schedule

regular hand washing reminders by

Avoid

the

use

of

any

circulars, send by email instead.

paper

2020].

email.
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TEAM NAMIBIA AWARDS WINNERS IN THE
"SUPPORT LOCAL THIS FESTIVE SEASON - 2019"
COMPETITION

Mr. Manzi Pienaar
Supporting local....Winners from the Team Namibia "Support
Local this Festive Season 2019" competition.

On Monday the 10th of January 2020, Team Namibia
awarded five winners for its "Support Local this Festive
Season 2019" competition at its offices in Klein Windhoek.
The online competition, which had the aim of raising more
awareness to buy and consume local products, had a
duration of 61 days from 02 December 2019 until 31 January
2020.
Ms. Abigail Boois
The competition required for participants to perform four
tasks. First, to like Team Namibia on its social media
platforms

(Facebook,

Twitter,

Instagram

and

LinkedIn).

Second, to like the competition post. Third, to answer and
share the question that was being asked. Finally, to hashtag
#buylocal #supportlocal #itsfestive #supportlocalthisseason
#TeamNamibia.
The winners included Ms Abigail Boois, Mr Opondili Wyne,
Mr Manzi Pienaa, Ms Wendy Hashali and Ms Megameno
Lyoye Omuwa Fanuel.
Team Namibia expressed gratitude to all sponsors for their
invaluable support. Sponsors include, Choppies Namibia,
Cakes for Namibia, Namib Mills, Namibia Breweries Limited
and Plastic Packaging Namibia.

Mr. Opondili Wyne
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SOME OF TEAM NAMIBIA MEMBERS PROFILES
LEON ENGELBRECHT DESIGN

SOLSQUARE NAMIBIA

Leon Engelbrecht Design is a small, proudly Namibian
design studio that creates artisan handcrafted and hand
sewn leather goods. In addition to providing professional
interior design services for private and corporate clients, the
company creates unique Namibian inspired patterns that are
printed on textiles.

Leon Engelbrecht Design is privileged

to employ and train Namibians whom they wish to empower

Solsquare specialises in small and large scale solar

and, thus enhance the skills of the local community.

water heating and photovoltaic systems. The company
offers its customers sustainable, state of the art

For more information visit: https://leonengelbrecht.com/

renewable energy solutions. Solsquare is affiliated with
respected local suppliers and has strong ties with

WHITE STAR LIGHTING

international partners.

INDUSTRIES PTY LTD

For more information visit :https://www.solsquare.com/

EXCEL DYNAMIC SOLUTIONS

Excel Dynamic Solutions (EDS) is an independent, diverse
consulting firm rooted in natural resources discovery and
management,
technology
customer

engineering
and

project

analytics,

centric

and

products

management,

subsequently

and

services

data

rendering
from

the

aforementioned practices. EDS is a unique team of geoenvironmentalists, data scientists, technologists and project
managers with a strong footing in the automation and
digitisation

of

scientific

products

and

services

by

amalgamating data management, project management and
software development to achieve the said outcomes. EDS
prides themselves in their pedigree of with working with a
reputed Namibian client base on projects both completed and
current.
For more information visit: http://edsnamibia.com/

White Star Lighting Industries PTY Ltd is a Namibian owned
retail and wholesale company, specialising in the supply of
various types of electrical materials. The company o ﬀ ers
certified and professional electrical products in the areas of:
residential, commercial and industrial estates, including public
lighting

installations,

electrical

distribution

and

sub-

transmission networks, commercial and industrial installations
such as shopping centres and industrial zones.
For more information visit:
http://www.whitestarlightings.com/about/
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15 BENEFITS OF TEAM NAMIBIA MEMBERSHIP

ONE: ASSOCIATION WITH A TEAM
NAMIBIA BRAND & USE OF
TRADEMARKED LOGO
Your association with the Team Namibia
brand would position you as an
organisation that is associated with a cause
that ultimately supports the sustainable
development of our economy. Team
Namibia members who are registered with
the member-based marketing organisation,
and who have category 1 or 2 members,
retail members or strategic partners have
the exclusive right to use the Team Namibia
logo when advertising or promoting their
businesses (after approval by Team
Namibia).

Team Namibia members or indeed nonmembers who have registered their
Namibian product/s with Team Namibia and
have paid the related fees, have the
exclusive right to use the Team Namibia
product logo when advertising or
promoting their products (after approval by
Team Namibia).
With the security of a trademarked logo,
members of Team Namibia can ensure to
distinguish their products and services from
their competitors. The trademarked logo
communicates with and captures the
attention of buyers; it conveys the message
that the Namibian product or service meets
quality, health and safety standards and that
the supplier of the service or product is local
and can be trusted to contribute to the local
Namibian economy.

TWO: ADVOCACY
Team Namibia actively engages with
stakeholders ranging from government
through to private sector organisations
across all industry sectors to raise
awareness of Namibian products and
services, and to support our local industry
and service providers.
THREE: TEAM NAMIBIA DIRECTORY

All paid-up members of Team Namibia will
be featured free of charge in Team
Namibia’s Annual Directory, which will be
distributed to key decision makers.
In addition, members will be offered
favourable rates to advertise in the directory
to further increase their exposure. Team
Namibia provides member lists to publishers
of other directories; e.g. Namibia Trade
Directory and Who’s Who.

FOUR NEW MEMBER PROFILES &
CERTIFICATES
Profiles of all new members will be listed in
next Team Namibia newsletter and on social
media platforms, as well as on negotiated
third party platforms. Upon registration of
membership a certificate will be issued to
the new member. An updated certificate will
be issued every year, upon receipt of
payment of membership.
CONTENT MARKETING
FIVE: SOCIAL MEDIA/DIGITAL
MARKETING
Team Namibia is active on various social
and digital marketing platforms. These
currently include LinkedIn, Twitter,
Instagram and Facebook. We have
increasing “following and engagement” on
various platforms. Regular activity by Team
Namibia will benefit all members that are
associated with the Team Namibia brand.
Team Namibia distributes content from your
media releases directly to our audience
(organic or paid for) or curate existing
content, which also allows for third party
endorsement, on a regular basis, to relevant
audiences.

SIX: MEDIA RELEASES
Team Namibia regularly communicates with
the media. If needed, we can distribute your
media releases on a monthly basis to the
media – this includes the print media,
television and radio – including commercial
channels – in Namibia, within the region and
internationally. Team Namibia also writes its
own copy or press releases and generally
approaches its members to give comments
or quotes for Team Namibia press releases
when relevant.
SEVEN: COMPETITIONS/CONTESTS

Team Namibia regularly runs competitions –
on digital platforms and the traditional
media. Aim of the competition is
predominantly to secure greater awareness
of our members and their products and
services as well as greater engagement with
Team Namibia and what it stands for.
EIGHT: NEWSLETTER
Team Namibia produces a regular
newsletter. Recipients of the publication are
member organisations of Team Namibia and
key decision makers in both the public and
private sector. Team Namibia will publish
content received from your organisation on
a regular basis.

NINE: SUPPLEMENTS
Team Namibia negotiates supplements in
key print media supported by affordable
advertising rates for our members. This we
intend to secure on a quarterly basis with a
focus on key local service industries. This
would create editorial opportunity for our
members.
EXHIBITIONS & EVENTs

Due to the current changes in the way we
do business, these will be held virtually.
TEN: TEAM TALK EVENTS:
Team Namibia hosts Team Talk events.
These events allow our members to share
their expertise and to create networks in
view of increasing value addition.
ELEVEN: ARRANGEMENT OF BUSINESS
TO BUSINESS MEETINGS:
Team Namibia will host member networking
events, such as business meetings between
members and retailers. These events allow
our manufacturers and producers to meet
with retailers and distributors.
TWELVE: INVITATION TO PUBLIC
EVENTS:
Team Namibia frequently receives
invitations from government authorities and
other organisations. These are distributed to
our members.
THiRTEEN: ANNUAL GENERAL MEETING:
All members are invited to attend Team
Namibia’s Annual General Meeting (AGM),
featuring high profile guests and keynote
speakers. Members will have the chance to
network with fellow members and be
updated about latest trends.
FOURTEEN: EXHIBITIONS:
Team Namibia is participating at several
exhibitions per year – at some Team
Namibia will have a small stand, at other
Team Namibia will be attending solely as a
visitor. Team Namibia will engage members
to become co-participants at the exhibitions:
in various ways, shared space,
product/service information for distribution
(flyers) or display of products.
RESEARCH
FIFTEEN: RESEARCH:
Team Namibia gains market intelligence
through regular surveys. These include
perceptions surveys as well as surveys to
establish key trends. Members can also seek
Team Namibia’s support with regard to
conducting surveys. Once we have received
your survey questions, we would be able to
create an online survey on your behalf and
provide you with the raw data for your own
interpretation.

CALL US ON TEL. 061- 417410 OR E-MAIL US AT INFO@TEAMNAMIBIA.COM
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