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“Tweya is optimistic that this project has a lot of
potential to grow, at the end becoming central in
terms of the country’s gross domestic product and
employment creation.
“You should however keep on striving to add more
value to waste-and-by products,” he urged the NIDA
management. Tweya said this visit served as an eye
opener for him whilst also congratulated the NIDA
management for taking ownership in his challenge of
taking this developmental project to greater heights.
The Naute irrigation project is in joint venture with
Namibia's finest...employees sorting dates at the Naute irrigation project

TWEYA CALLS FOR LESS IMPORT OF
PRODUCTS

two more subsidiaries namely Al Dhara Agricultural
Company and Naute Kristall. Grapes, dates, prickly
pears, nuts and pomegranates are produced at the
Naute irrigation scheme whilst mainly grapes and
dates are produced at the Al Dhara Agricultural
Company. Naute Kristall are more involved in distilling

"The notion of Namibians consuming what they did not produce and,

liquors from waste products from the projects.

producing what they do not consume must be changed", said Tjekero
Tweya, Minister of Industrialisation, Trade and SME Development.
He made these remarks when assessing the situation on the ground

( Source:

https://neweralive.na/posts/tweya-calls-for-

less-import-of-products)

at the Namibia Industrial Development Agency (NIDA) projects at the
Naute Dam outside Keetmanshoop.
“There is currently a huge call for the substitution or a decrease in
importing products,” he explained. The minister then raised concern
about retailer agents who manipulate the local demand for Namibian
products by ensuring that poor quality products, like grapes coming
at cheaper prices from neighbouring South Africa are placed on
shelves at the expense of quality Namibian products.
“The struggling men on the streets will obviously go for the cheaper
product, but this is something we will look into,” Tweya said.
He then suggested that there should be a synergy between the Agro
Trading and Marketing Agency (AMTA) and the Namibia Standards
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Institution (NSI).
“They (AMTA) should buy up local products and thereafter market it
in order to ensure that local producers are adequately compensated
whilst the NSI should establish the hygiene and validity of these
products,” the minister explained.
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IN THE NEWS
NO LOWER TAX RATES FOR SMES – SCHLETTWEIN
Schlletwein,

only gave in to the demand towards the

Schlettwein

said his ministry is not looking into

end of last year, saying they will need at

especially in the informal sector will also

introducing a lower tax rate for small

least a year to study how best to tax small

be routed in the tax net.

businesses, but rather tax incentives

and medium enterprises.

Finance

minister,

Calle

and deductions within the tax codes
that will enable them to grow.

to questions on what the ministry had
done as a possible tax solution for
small enterprises, after analysts warned
that if taxation for that sector is not
it

would

suffocate

small

entities.
In

his

mid-term

budget

said

the

tax

review,
necessary

research would be conducted on the

code

does

between

not

taxpayers

according to size, and Schlettwein said
this will not change.
“Since

the

announcement,

we

have

our options. We will look within the
provisions of the act to see how best we
have

taxes

said

free

riders,

As an example, the minister said: “It is
not fair for a tax liability to be imposed
on a salaried employee who earns less
than a vendor, and a vendor remains
untaxed”.

moved to the next step which is to look at

can

Schlletwein

current

discriminate

The minister said this while responding

amended,

The

also

that

would

not

kill

businesses. There will not be a lower tax
rates for small businesses, because it will
not be fair to other taxpayers,” he said.

He

said

However, the minister said that they are

regime for small businesses as a means

looking at possible adjustments within

of encouraging entrepreneurship and

the tax acts and, tax incentives that will

business growth.

ensure that the small companies grow.

ministry

welcomes

the public on how best they can ensure
that small businesses are not taxed to
their death. “We welcome any feasible
submissions,” said Schlettwein.
Namibia

possibility of introducing a lower tax

the

submissions from small enterprises and

has

more

than

794

000

registered taxpayers, but a large part of
the informal sector is untaxed and free
riding on the few taxpayers.

“We will look at incentives for those small

(Source:https://www.namibian.com.na/8

Economists and analysts have called

businesses that create employment and

7357/read/No-lower-tax-rates-for-SMEs-

for a leaner tax for small enterprises

such, but we still have to decide,” he

%E2%80%93-Schlettwein)

over the past few years,and the ministry

said.

GOVERNMENT MASTER PLAN TO PROTECT POULTRY INDUSTRY
Information
says

minister

Cabinet

development

has
of

a

Stanley

Simataa

approved

Planning Commission, as well as
relevant

stakeholders

were

all

therefore

us here and other Namibians elsewhere.
We

have

initiated

measures

and

poultry

tasked to develop the proposed plan “as

incentives for the development of a

master plan, which would be used to

a matter of urgency". Simataa explained

poultry industry in Namibia, but we are

regulate dumping and protect the local

that the plan will then be submitted to

being challenged with quite a number of

poultry

Cabinet

the

issues and one of those is the dumping

government can see what it can do to

of cheaper poultry products from other

continue to midwife the development of

countries onto the Namibian market,” he

the poultry industry.

said.

first Cabinet meeting for this year that

Simataa said this decision was prompted

The minister thus urged Namibians to be

took place on Tuesday, 04 February

by the increased dumping of low-quality

loyal to locally produced poultry and

2020.

foreign products in the local market. This,

start consuming them to help develop

he said, has had a huge negative effect

the industry.

industry

national

the

from

foreign

competition.
Simataa made these remarks during a

for

scrutiny

so

that

media briefing on the outcome of the

The minister said the proposed plan is

on local producers, who have been given

intended

incentives

to

address

the

challenges

by

struggle

the past few years due to the influx of

products

imported products.

products are cheaper.

He added that the ministries of trade,

“It

finance, agriculture and the National

concerns

is

a

to

get

the

experienced in the poultry industry over

a

because

very

government
market

for

foreign

worrisome

but
their

poultry

(Source:
https://www.namibian.com.na/87868/rea
d/Govt-master-plan-to-protect-poultryindustry)

trend

that
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RETAIL SECTOR CHARTER NOT PUTTING
LOCAL PRODUCTS ON SHELVES
The

voluntary

nature

Retail

He added that retailers have also raised

Sector Charter (RSC) remains one of the

concerns regarding the product quality

biggest

and

challenges

of

the

hindering

its

supply

capacity

of

Namibian

successful implementation. According

manufacturers.

to a trade and investment analyst at the

“The RSC is not a mandatory policy,

Namibia Trade Forum (NTF) in the trade

meaning retailers are not legally obliged to

ministry, not all retailers are compliant

comply

or participate in the initiative and there

However,

are

relationship with the participating shops.

not

any

compelling

mandatory

stores

to

regulations

shelve

local

products.

with
NTF

the

framework

has

a

good

targets.
working

In terms of non-participating stores, we
pursue

strengthened

consultation

and

dialogue,” Simon explained.
“Local retail shelves are full of imported

Namibia’s Retail Sector Charter stipulates

products

it

principles and targets which will ensure

difficult to compete for space in the

greater access to the retail market for local

domestic market due to reasons that

beneficiaries. According to Simon, this

include,

consumer

intervention will be used to monitor and

loyalty. Consumer awareness is crucial,

assess the impact of and its contributions

but marketing is a responsibility of the

toward the “Growth at Home” strategy.

product owner,” said Roberth Simon,

(Source:

trade and investments analyst at the

Tsector-charter-not-putting-local-products-

Namibia Trade Forum.

on-shelves)

and

manufacturers

amongst

others,

find

https://neweralive.na/posts/retail-

Team Namibia Retail Networking Events are
Responding to questions from New

scheduled for:

Era’s Inside Business, Simon noted that

- Thursday,16 July 2020

local enterprises still face difficulties to

- Monday,3 August 2020

convince retailers to stock and sell their

- Thursday,5 November 2020

products

To participate in these please contact:

standards.

due

to

health-related

telephone: +264 61 417 410

TEAM NAMIBIA RETAIL
NETWORKING EVENTS
Team Namibia retail networking events are to
ensure market exposure of products produced
by Namibian producers and manufacturers.
Team

Namibia

organisation,

is

a

which

member

based

arranges

retail

networking events between retail buyers and
suppliers on regular basis. Retail members of
Team Namibia are: Pick n Pay, Shoprite
/Checkers,

Woermann

Supermarket

Namibia,

&

Brock,

Pupkewitz

Choppies
Holdings

and respective retailers, Wecke and Voigts
group,

including

Spar

Hochland

and

Westlane; Spar Maruera and Grove and Wecke
& Voigts Retail.
Team Namibia retailers are very supportive of
Namibia producers and manufacturers, in
order to secure that more and more Namibian
products secure their market access.
As activite participants of Team Namibia's
retail networking events they are always on
the look out for Namibian products that meets
the demand of the Namibian market.

email: pa@teamnamibia.com
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TEAM NAMIBIA MEMBERS NEWS
BANK WINDHOEK ASSIGNS
MUUKUA WITH CSI AND
STAKEHOLDER ENGAGEMENT ROLE

“We are delighted to welcome Muukua in our team. With her
passion for building relationships and community development,
we believe that Muukua’s drive and enthusiasm will contribute
to Bank Windhoek’s strategic objectives,” said Bank Windhoek’s
executive officer of marketing and corporate communication
services, Jacquiline Pack.
Prior to joining Bank Windhoek, Muukua was a communication
officer of the Namibia Nature Foundation (NNF), a leading
conservation and sustainable development organisation. She
held that position for a period of three years and was
responsible for the NNF’s internal and external communication
activities, including digital marketing and management.
Veripura holds a bachelor of arts honours degree in media
studies, majoring in public relations and political studies,
obtained from the University of Namibia .
Her

career

knowledge

and

academic

skills

and

skills

building

relationships;
stakeholders

Bank Windhoek’s new Communication Practitioner for CSI and
Stakeholder Engagement, Veripura Muukua

government

events
such

in

have

management;

as

international

ministries;

coordinating

imparted

internal

and

engaging
bodies,
and

her

with

external

with

vast

donors

and

supporting

rural

community projects for sustainable development and organising
Bank Windhoek has appointed Veripura Muukua as its

numerous corporate social responsibility projects.

new communication practitioner, tasked with corporate
social investment and stakeholder engagement, effective

“We wish Muukua the best and trust that her professional

Wednesday, 15 January 2020.

journey with Bank Windhoek will be rewarding,”concluded Pack.

In her new role, Muukua will be responsible for the
administration and the coordination of the bank’s social
investment

fund

and

its

stakeholder

engagement

function.

PUBLIC DRIVE-THROUGH RECYCLABLE FACILITY AT DAGBREEK SCHOOL
One of the top performing schools at

which one is the planet pillar and

the annual Recycle Namibia Forum

includes

(RNF) schools recycling competition,

protection of our environment. Through

In addition to its newly constructed drive-through

Dagbreek

Special

School

the

facility, the Dagbreek school, according to the

introduced

a

drive-through

public

has

RNF’s

competition,
positive

facility, for recyclables in Windhoek.

the

development
schools

we

wish

to

environmental

and organisations, we will fail as a nation.”

and

recycling
convey

a

RNF Coordinator, Anita Witt, also serves as a

message.

“recycling hub” in which they have containers that

Environmental issues are not only the

are used to collect household batteries light and

FNB Namibia, who has been a valued

problem of a group of people, such as

fluorescent bulbs, as well as e-waste.

partner in the RNF schools recycling

municipalities and government but also

competition

the concern of every Namibian citizen.

2012,

since

handed

its
over

inception
a

in

Witt said: “This makes the school a perfect onestop visit to responsibly dispose of a variety of

newly
If everybody plays their part by picking

items. The drive-through which is located on the

Dagbreek School to assist in the

up litter, recycling, saving water and

premises of the Dagbreek School in Hebenstreit

collection of recyclables.

more – all over the world – the planet

Street, Ludwigsdorf, opened to the public over the

refurbished

recycling

stand

to

can become a better place to live in.

festive

Investment

Remember that we are all affected by

community to make use of this facility to correctly

Manager, Revonia Kahivere said: “Our

climate change. If we do not hold hands

dispose of recyclable material such as paper,

strategy is based on the four (4) P’s of

to address or minimise these issues with

TEAM NAMIBIA
NEWSLETTER JAN-JULY 2019
plastic, glass
and cans.”

FNB

Corporate

Social

season.

RNF

invites
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TEAM NAMIBIA MEMBERS NEWS
PUPKEWITZ TOYOTA SPONSORSHIP HAND-OVER TO NAMIBIA CRICKET
in

various

fields.

We

trust

that

this

sponsorship will support Namibia Cricket in
its goals for T20 World Cup and we wish the
various Namibian Rugby teams all the best for
the year.”
Johan

Muller,

CEO

of

Cricket

Namibia,

responded to the sponsorship: “Pupkewitz
Toyota is one of the leaders in the industry
and Cricket Namibia is both proud and
grateful

to

be

associated

with

such

a

prestigious brand. It is an exciting time for
2020,

Anton Westraadt, dealer principal –

cricket in the country and through high

solidified

Pupkewitz Toyota noted: “We were

quality exposure, Cricket Namibia will be

their partnership with Namibia Cricket at

delighted

that

providing equal value back to our partners as

the vehicle handover ceremony that took

Namibia qualified for the ICC T20
World cup taking place in Australia in

we receive. We highly value this relationship

place

On

Tuesday,

Pupkewitz

14

January

Toyota

at

the

proudly

Pupkewitz

Toyota

dealership in Windhoek.

and Hilux Single Cab, were handed over
to Namibia Cricket. The sponsorship
Namibia

Cricket

we

learned

October 2020. As a very small nation
we should be immensely proud of our

Two vehicles, a Toyota Hilux Double Cab

whereby

when

will

enjoy

usage of the vehicles, will run for an
initial period of one year, with an option
to extend for one further year in 2021.
The value of the vehicles which have
been made available to Namibia Cricket,
along with all relevant costs of the
sponsorship amounts to N$1,2 million.

team’s

performance

international

stage.

on

and believe that it is only the start of a longterm association.”

the

Despite

the

challenges which Namibia currently
faces from an economical point of
view, Pupkewitz Toyota, through our
committed

employees

and

the

support from our loyal customers, is
blessed to be in a position to wind
the

challenges

posed.

We

will

continue to fulfill our obligation in
the

broader

Namibian

society

through sponsorships and donations

TAFEL LAGER STRENGTHENS DROUGHT RELIEF FUND
In its pursuit of being a catalyst for

fund ‘DARE TO CARE’ administered

to assist our farmers during this time, and

positive change, Namibia Breweries

by the Namibia Agricultural Union

are thus extremely happy that we can

Limited (NBL) – a subsidiary of the

(NAU) and the Namibian Emerging

contribute to their efforts through this

Ohlthaver

Commercial

donation to the drought relief fund ‘DARE

&

List

(O&L)

Group

–

Farmers

Union’s

(NECFU).

TO CARE’".

NBL Managing Director, Marco Wenk

President of the NAU, Piet Gouws during his

officially handed over the donation

acceptance statement: “We are extremely

on Wednesday, 29 January 2020.

thankful for this generous contribution to

Wenk said: “Sadly Namibia is still

the drought relief fund. Together with the

consumer campaign that resulted in

suffering

NECFU, we will allocate and utilise these

many Namibians walking away with

severe drought, and our farmers –

funds in line with our high

great prizes. Although the campaign

amongst others - are some of those

values and standards in a responsible

was a tremendous success, not all

worst affected by this unfortunate

manner where it will bring the most relief.”

the prize money was won.

situation.

Tafel Lager thus made the decision

We

to donate the remaining money of N$

appreciation for the efforts made by

585 000, 00 to the drought relief

the respective unions here today,
TEAM NAMIBIA NEWSLETTER FEBRUARY /MARCH 2020

through its trademark beer brand,
Tafel Lager donated more than half a
million

Namibia

dollars

to

the

drought relief fund.
In

2019

Tafel

Lager

hosted

a

have

dire

consequences

great

respect

of

and
5

TEAM NAMIBIA
EVENTS
TEAM NAMIBIA CONCLUDES PROJECT FINANCED BY EMBASSY OF
FINLAND AND AWARDS LOCAL SME’S
At the conclusion, of Team Namibia’s

and their personal income, which is a

elderly, and computer software training,

entrepreneurial training programme, which

good start to gain personal financial

respectively.

was funded by the Embassy of Finland to

control.

the value of N$1.76 million, the member-

The

keynote

speaker

at

the

awards

based organisation honoured the owners

Bärbel Kirchner, account director of Team

of 16 outstanding Katutura-based SME’s

ceremony,

Namibia says: “Out of 400 applicants that

Kyöstilä from the Embassy of Finland,

wanted to participate in this project, we

emphasised the importance of supporting

can say that these 16 are running viable

local

businesses.

and

consumers

the

understand

and an award ceremony was at held at
Xwama

Cultural

Village

in

Katutura,

Windhoek on Thursday, 23 January 2020.

commitment,

The project, called the Mobilisation of
Production

and

Trade

Capacities

of

Namibian Small Enterprises in Katutura,
aimed to train and mentor 25 selected
small-to-medium sized business owners
from Katutura by equipping them with the
ability to establish successful enterprises.
The

awardees

had

been

invited

to

participate in 25 days of training on basic
business

principles,

With

preparation

of

business plans, introduction of marketing,
business management and organisation, as

much

Team

energy

Namibia

and

HE

Ambassador

entrepreneurs,
we
the

and

Pirkko-Lisa

says

“as

acknowledge
weight

of

and

our

own

Development Consultants for Southern

choices. We all can make a difference by

Africa with the constant support of the

supporting local products and services.

Finnish Embassy, engaged every one of

When

the participants to ensure that optimal

product,

learning

creation and growth, but you also act in a

is

achieved.

The

training

you

buy

you

a

not

Made
only

allowed Katutura-based entrepreneurs to

climate

gain more knowledge and insight in

beautiful planet earth”.

order

to

run

effectively,

their

with

sustainable

businesses
the

businesses,

wise

manner,

in

Namibia

promote

job

protecting

our

more

creation

of

Apart

generation

of

attendance, with the support of local

income and the employment of others”.

from

receiving

certificates

of

sponsors, some participants were also
awarded

in

special

categories.

This

Products and services provided by the

included, “best commitment” and “best

businesses include the production of

organisation” (awarded to Selma Nampila

paper flowers and décor for extensive

for tailoring and sewing services); “best

now have pages on Facebook, Twitter,

wedding

marketing

Instagram, and LinkedIn, and have been

production of marshmallows, cakes,

taught to create their images by using the

cupcakes

graphic design tool Canva.

manufacturing and supply of cleaning

turnover” (awarded to Gabriel Uirab for

material and washing powder. Services

providing

All participants are based in Katutura, and

include design, tailoring and sewing,

care); and “best employment creation”,

many have been busy in the informal

building

“best financing /investment” as well as

sector.

technology

well as costings. Additionally, participants
were also trained on e-mail, internet and
social media marketing. As a result, many

Today,

these

businesses

are

registered businesses, mostly close
corporations.

Most

have

opened

their

and
and

events
eggs

market,

as

well

maintenance,
services

the

as

the

information
and

and

new

business

leads”

(awarded to Ndahekelekwa Paulus for the

low-cost

production

the

of

marshmallows);

training

award

for

services

“overall

in

“best
health

improvement”

container housing.

Finally, there are

(awarded to Alweendo Shipopyeni for

those

their

providing

that

impart

knowledge

business bank accounts, to increasingly

through

start differentiating between their business

customer services, in health care for the

their

training

businesses,

in

computer

software

training

services).
Bärbel Kirchner, account director of Team
Namibia

expressed

sponsors

and

gratitude

said:

"Team

to

all

Namibia

wishes to thank the following sponsors
for

their

invaluable

support.

Denu

Stationers, First National Bank of Namibia,
Kolok

Namibia,

Packaging,

Namib

Mills,

Plastic

Pupkewitz Holdings and

Standard Bank Namibia. We appreciate
that you joined in on our effort to show
respect, admiration, and support for our
TEAM NAMIBIA NEWSLETTER SEPTEMBER/OCTOBER 2019
local entrepreneurs".
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SOME OF TEAM NAMIBIA MEMBERS PROFILES
LEXIOUS TRADING CC

AGRICON MUSHROOMS
Lexious Trading cc is a consulting and training
business that was established in 2016. The company
provides

basic

customer

service

training,

SME

customer service training, advanced customer service
training, and business culture development (training
Agricon Mushrooms is a registered business in Namibia
that specialises in mushroom production.
Agricon main aims are:
-To keep developing and growing the local mushroom
market.
- Diversifying further by utilising local waste products

and consulting).
Through its service packages, Lexious Trading cc
equips groups and individuals with skills and abilities
to work efficiently, giving off a delightful feel.
For more information contact: +264 81 791 7093

and water
- Keeping Namibian Dollars in Namibian hands
For more information contact: +264 62 500 175

RND HOLDINGS (PTY) LTD

IYALAGO FOOD ASSURANCE
CONSULTANTS

RND holdings is a 100% Namibian youth owned multi awardIyalago Food Assurance Consultants (IFAC) was founded in

winning holdings company as well as an employment

April 2017 with the aim of assisting food establishments in

creator, with a diversified portfolio of innovative business

Namibia to implement and manage food safety management

subsidiaries in Namibia and South Africa.

systems (i.e., HACCP), quality management systems (i.e., ISO
9000) and food safety management systems (i.e., IFS,BRC,

For more information contact +264 81 127 4377 or +264 61

FSSC 22 000 and ISO 22 000). Our consultanc offers

244 181

technical guidance as well as professional support to the
management of food manufacturers, distributor and to the
hospitality industry.
For more information visit :http://www.iyalago.com/ourcompany.html
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15 BENEFITS OF TEAM NAMIBIA MEMBERSHIP
ONE: ASSOCIATION WITH A TEAM
NAMIBIA BRAND & USE OF
TRADEMARKED LOGO
Your association with the Team Namibia
brand would position you as an
organisation that is associated with a cause
that ultimately supports the sustainable
development of our economy. Team
Namibia members who are registered with
the member-based marketing organisation,
and who have category 1 or 2 members,
retail members or strategic partners have
the exclusive right to use the Team Namibia
logo when advertising or promoting their
businesses (after approval by Team
Namibia).

Team Namibia members or indeed nonmembers who have registered their
Namibian product/s with Team Namibia and
have paid the related fees, have the
exclusive right to use the Team Namibia
product logo when advertising or
promoting their products (after approval by
Team Namibia).
With the security of a trademarked logo,
members of Team Namibia can ensure to
distinguish their products and services from
their competitors. The trademarked logo
communicates with and captures the
attention of buyers; it conveys the message
that the Namibian product or service meets
quality, health and safety standards and that
the supplier of the service or product is local
and can be trusted to contribute to the local
Namibian economy.

TWO: ADVOCACY
Team Namibia actively engages with
stakeholders ranging from government
through to private sector organisations
across all industry sectors to raise
awareness of Namibian products and
services, and to support our local industry
and service providers.
THREE: TEAM NAMIBIA DIRECTORY

All paid-up members of Team Namibia will
be featured free of charge in Team
Namibia’s Annual Directory, which will be
distributed to key decision makers and
influencers in our economy, and will be
distributed at key targeted “outlets”. In
addition, members will be offered
favourable rates to advertise in the directory
to further increase their exposure. Team
Namibia provides member lists to publishers
of other directories; e.g. Namibia Trade
Directory and Who’s Who.

FOUR NEW MEMBER PROFILES &
CERTIFICATES
Profiles of all new members will be listed in
next Team Namibia newsletter and on social
media platforms, as well as on negotiated
third party platforms. Upon registration of
membership a certificate will be issued to
the new member. An updated certificate will
be issued every year, upon receipt of
payment of membership.
CONTENT MARKETING
FIVE: SOCIAL MEDIA/DIGITAL
MARKETING
Team Namibia is active on various social
and digital marketing platforms. These
currently include LinkedIn, Twitter,
Instagram and Facebook. We have
increasing “following and engagement” on
various platforms. Regular activity by Team
Namibia will benefit all members that are
associated with the Team Namibia brand.
Team Namibia distributes content from your
media releases directly to our audience
(organic or paid for) or curate existing
content, which also allows for third party
endorsement, on a regular basis, to relevant
audiences.

SIX: MEDIA RELEASES
Team Namibia regularly communicates with
the media. If needed, we can distribute your
media releases on a monthly basis to the
media – this includes the print media,
television and radio – including commercial
channels – in Namibia, within the region and
internationally. Team Namibia also writes its
own copy or press releases and generally
approaches its members to give comments
or quotes for Team Namibia press releases
when relevant.
SEVEN: COMPETITIONS/CONTESTS

Team Namibia regularly runs competitions –
on digital platforms and the traditional
media. Aim of the competition is
predominantly to secure greater awareness
of our members and their products and
services as well as greater engagement with
Team Namibia and what it stands for.
EIGHT: NEWSLETTER
Team Namibia produces a regular
newsletter. Recipients of the publication are
member organisations of Team Namibia and
key decision makers in both the public and
private sector. Team Namibia will publish
content received from your organisation on
a regular basis.

NINE: SUPPLEMENTS
Team Namibia negotiates supplements in
key print media supported by affordable
advertising rates for our members. This we
intend to secure on a quarterly basis with a
focus on key local service industries. This
would create editorial opportunity for our
members.
EXHIBITIONS & EVENTS
TEN: TEAM TALK EVENTS:
Team Namibia hosts Team Talk events.
These events allow our members to share
their expertise and to create networks in
view of increasing value addition.
ELEVEN: ARRANGEMENT OF BUSINESS
TO BUSINESS MEETINGS:
Team Namibia will host member networking
events, such as business meetings between
members and retailers. These events allow
our manufacturers and producers to meet
with retailers and distributors.
TWELVE: INVITATION TO PUBLIC
EVENTS:
Team Namibia frequently receives
invitations from government authorities and
other organisations. These are distributed to
our members.
THiRTEEN: ANNUAL GENERAL MEETING:
All members are invited to attend Team
Namibia’s Annual General Meeting (AGM),
featuring high profile guests and keynote
speakers. Members will have the chance to
network with fellow members and be
updated about latest trends.
FOURTEEN: EXHIBITIONS:
Team Namibia is participating at several
exhibitions per year – at some Team
Namibia will have a small stand, at other
Team Namibia will be attending solely as a
visitor. Team Namibia will engage members
to become co-participants at the exhibitions:
in various ways, shared space,
product/service information for distribution
(flyers) or display of products.
RESEARCH
FIFTEEN: RESEARCH:
Team Namibia gains market intelligence
through regular surveys. These include
perceptions surveys as well as surveys to
establish key trends. Members can also seek
Team Namibia’s support with regard to
conducting surveys. Once we have received
your survey questions, we would be able to
create an online survey on your behalf and
provide you with the raw data for your own
interpretation.

CALL US ON TEL. 061- 417410 OR E-MAIL US AT INFO@TEAMNAMIBIA.COM
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